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THE  CANNING  TRADE 

Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


POLITICS — ^Whether  you  like  it  or  not  the  politi¬ 
cians  are  monopolizing  the  day,  and  the  storm  will 
grow  worse  during  the  next  month,  until  the  elec¬ 
tion  has  been  decided.  Listening  to  any  of  them  one 
would  think  that  each  and  every  one  of  them  was  a 
super-patriot,  with  nothing  but  the  welfare  of  the  dear 
public — and  particularly  the  dear  farmers,  just  now — 
the  one  desire  of  their  pure  hearts.  Just  about  the  re¬ 
verse  is  the  truth:  all  any  of  them  want  is  to  get  into 
the  job,  and  then  the  public  can  go  hang.  Fortunately 
the  public  is  rapidly  “getting  wise”  to  the  biggest, 
most  expensive  and  most  insolent  monopoly  in  the 
country — politics.  When  Washington  carved  out  our 
nation  men  had  to  be  prevailed  upon  to  serve  as  coun¬ 
selors  and  directors,  and  out  of  high-minded  patriotism 
they  did  so  and  at  their  own  expense ;  they  gloried  in 
serving  their  fellow  men  and  their  country.  What  a 
distance  we  have  traveled  from  that  condition  and 
spirit!  Then  the  office  sought  the  man,  now  the  man 
strives,  as  in  no  other  calling,  to  “land”  the  office.  In 
the  main  there  is  not  the  slightest  difference  between 
the  two  great  political  parties,  because  most  of  the 
claims  now  being  bandied  about  the  country,  through 
the  newspapers  and  over  the  air — ^whether  by  radio  or 
by  voice — is  pure  bunk,  a  twisting  of  the  same  purpose 
into  a  variety  of  shapes,  all  meaning  the  one  thing: 
unless  you  put  me  into  office  all  will  be  lost. 

But  there  are  some  noble  spirits  among  our  politi¬ 
cians,  working  with  the  same  disinterested  and  honor¬ 
able  purposes  as  those  of  old,  among  our  Senators  and 
among  our  Representatives,  and  among  heads  of  im¬ 
portant  departments,  and  not  least  among  these  is  our 
President,  Franklin  Delano  Roosevelt.  For  consider: 
he  is  of  one  of  our  oldest  and  most  refined  families ;  has 
sufficient  wealth  to  go  or  to  do  anything  that  he  cares 
to,  and  in  fact  has  an  urge  towards  sports  and  enjoy¬ 
ment  out  of  the  ordinary.  In  many  minds  he  has  all 
that  goes  to  make  the  real  snob.  Such  a  man  might  be 
expected  to  look  down  on  his  fellow  man  less  blessed, 
and  not  to  concern  himself  with  their  troubles ;  and  on 
the  other  hand  to  hobnob,  and  play  along  with,  the 
wealthy,  the  money  powers.  Yet  what  do  we  find?  It 
makes  no  difference  what  your  politics  may  be,  you  are 
a  square-shooting  American,  and  therefore  eager  to 
give  everyone  his  dues.  Geo.  N.  Peek,  once  head  of 
A.  A.  A.,  has  just  issued  a  book,  “Why  Quit  Our  Own”, 
and  if  you  would  have  an  inside  picture  of  the  tortures 
this  President  has  been  going  through  every  day  since 
his  election,  read  it.  Peek  did  not  intend  the  book  as 
such,  but  he  clearly  shows  that  every  man  in  any  offi¬ 
cial  capacity  had  his  own  pet  idea  as  to  what  would 
cure  the  country.  Anyone  who  disagreed  with  him 
was  called  a  Socialist,  a  Communist,  a  dummox,  and 
immediately  he  was  off  to  consult  with  and  complain 
to  the  President,  and  if  the  President  did  not  immedi¬ 


ately  agree  with  him,  and  summarily  dismiss  the  lunk¬ 
head,  he  would  not  go  long  with  him.  A  whole  nest 
of  spoiled  children,  each  one  of  whom  said  that  he 
would  not  play  if  the  game  were  not  played  his  way. 
How  would  you  like  to  be  the  head  of  that  kind  of  a 
family,  or  social  gathering? 

The  wonderful  thing  is  that  the  President  has  kept 
cool;  kept  plugging  along,  always  with  the  welfare  of 
the  whole  people  in  mind;  been  able  to  get  enough  to 
stand  with  him  long  enough  to  get  something  done, 
while  he  had  to  give  ear  to  every  quack,  and  to  meet 
the  carefully  planned  intrigues  of  business  men  and 
their  delegation  of  lawyers,  for  this  administration  has 
been  beset  with  more  intrigues  than  ever  known  be¬ 
fore,  and,  what  is  worse,  been  obliged  to  stand  the 
aprobrium  and  opposition  of  the  very  ones  it  was  help¬ 
ing  most — the  financial  and  business  interest  of  the 
country,  the  farmers  and  the  laborers.  He  found  the 
country  ruined  and  in  the  very  depths  of  despair;  he 
has  brought  it  a  long  way  out  of  the  depths  and  well 
towards  the  heights,  and  yet  there  are  those  who  pre¬ 
tend  to  curse  him ;  but  they  are  the  political  opposition 
— the  outs — for  politics  only.  Business  men  are  not 
peeved  at  the  recovery  in  business;  nor  are  the  labor¬ 
ing  class  for  the  jobs  made  possible ;  nor  the  investors 
for  the  protection.  No  one  objects  to  the  better  busi¬ 
ness,  better  conditions  generally,  the  happier,  contented 
feelings  that  have  succeeded  the  bitter  despair  of 
March,  1933 — no  one  but  the  politicians.  And  business 
should  write  that  down  and  beware,  and  prepare  to  get 
politics  in  its  proper  place.  That  is  the  big  job. 

What  do  we  think  of  The  (Baltimore)  Sun’s  refusal 
to  go  along  with  Roosevelt,  because,  as  it  says,  it  can¬ 
not  endorse  his  actions,  especially  because  it  wants  the 
gold  standard  restored,  and  wants  free,  open  and  fair 
competition?  Nothing  surprising  in  this;  it  has  been 
Republican  since  the  election  of  President  Roosevelt. 
The  surprise  is  that  it  says  now  it  cannot  endorse  Lan- 
don,  either.  In  this  neck  of  the  woods  The  Sun’s  action 
has  aroused  a  storm,  pro  and  con,  because  this  paper 
has  served  this  great  section  for  about  a  century.  Frank 
R.  Kent,  found  and  featured  by  The  Sun,  has  been  a 
caustic  critic  of  everything  the  President  did  or  did  not 
do ;  Henry  L.  Mencken,  another  prominent  writer  made 
by  The  Sun,  has  lately  been  even  more  bitter  than  Kent 
(he  has  never  gotten  over  being  unable  to  make  the 
profit  on  the  little  gold  he  had,  or  has)  ;  but  one  of  the 
greatest  writers  was  and  is  Gerald  W.  Johnson.  He  is 
broadminded  on  all  subjects  and  always  has  been,  and 
swings  a  very  facile  pen.  Credit  must  be  given  The 
Sun  that  it  did  not  close  its  columns  to  Mr.  Johnson,  but 
permitted  the  following  to  appear  in  the  Evening  Sun 
of  Sept.  14th,  and  it  shows  what  a  division  of  opinion 
can  exist  even  among  leading  editorial  writers.  Here 
it  is: 
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ONE  FOR  ROOSEVELT 

By  Gerald  W.  Johnson 

{H.  L.  Mencken  has  yielded  his  place  today  to  allow  Dr.  Johnson 
to  voice  his  dissent  with  the  editorial  position  of  The  Sunpapers.) 

I  am  for  Roosevelt. 

The  Sun  has  declared  that  it  cannot  support  him,  and  has 
stated  its  reasons.  They  seem  to  me  wholly  inadequate,  because 
they  omit  all  reference  to  the  greatest  service  that  Roosevelt 
has  rendered  to  the  country,  to  wit,  the  introduction  of  intelli¬ 
gence  into  the  conduct  of  the  country’s  affairs. 

I  am  not  against  Landon,  I  am  for  Roosevelt. 

The  Governor  of  Kansas  seems  to  be  a  very  decent  citizen. 
Doubtless  he  is  a  good  administrator.  Certainly  he  has  ex¬ 
hibited  a  certain  appreciation  of  some  things  the  Roosevelt 
Administration  has  done  and  has  intimated  that  he  will  continue 
them  if  he  is  elected.  But  he  has  uttered  no  word  that  evi¬ 
dences  an  understanding  of  Roosevelt’s  great  achievement,  which 
is  the  establishment  of  contact  between  statecraft  and  reality. 

I  am  not  for  Roosevelt  the  man,  I  am  for  Roosevelt  the 
statesman. 

I  wouldn’t  give  the  traditional  whoop  in  Hades  for  the  fa¬ 
mous  smile,  the  golden  voice,  the  charming  manners.  If  he 
grinned  like  a  gargoyle,  croaked  like  a  rain-crow  and  had  the 
manners  of  a  Hoover  chasing  veterans  out  of  Washington,  I 
would  still  be  for  him — in  fact,  I  am  not  sure  that  I  wouldn’t 
like  him  better.  All  this  talk  about  his  charm  gets  a  little 
wearisome. 

I  am  for  Roosevelt  precisely  because  I,  like  The  Sun,  believe 
in  a  free  competitive  system  under  capitalism  governed  demo¬ 
cratically.  I  believe  that  Roosevelt  is  the  great  bulwark  of 
capitalism,  conservatism  and  democracy. 

Incidentally,  for  this  opportunity  to  set  forth  in  their  columns 
my  reasons  for  this  belief,  I  can  do  no  less  than  make  a  bow  to 
the  Sunpapers  and  to  H.  L.  Mencken,  who  has  ceded  to  me  for 
once  his  customary  place  in  The  Evening  Sun.  They  may  be 
against  Roosevelt,  but  they  are  still  for  free  speech. 

The  most  dreadful  failure  of  which  any  form  of  government 
can  be  guilty  is  simply  to  lose  touch  with  reality,  because  out 
of  this  failure  all  imaginable  forms  of  evil  grow.  Every  empire 
that  has  crashed  has  come  down  primarily  because  its  rulers 
didn’t  know  what  was  going  on  in  the  world  and  were  incapable 
of  learning. 

This  was  the  catastrophic  failure  of  the  Harding-Coolidge- 
Hoover  regime.  Have  we  forgotten  how  Coolidge  and  his  man 
Mellon  repeatedly  assured  us  that  all  was  well  at  the  very 
moment  when  we  were  plunging  toward  the  edge  of  the  abyss? 
They  were  probably  sincere  enough;  they  simply  didn’t  know 
what  was  going  on. 

Then,  when  the  crash  came,  they  were  incapable  of  learning. 
We  had  to  sweat  through  four  years  of  depression  under  Hoover, 
although  every  single  thing  that  Roosevelt  has  done  might  just 
as  well  have  been  done  years  earlier.  The  banking  situation 
might  have  been  cleaned  up  in  1930  or  1931  just  as  well  as  in 
1933.  The  public  works  program  might  have  been  started 
years  earlier.  The  problem  of  social  security  might  have  been 
tackled  long  ago.  Something  intelligent  might  have  been  done 
about  the  tariff  while  Cordell  Hull  was  still  merely  a  Con¬ 
gressman. 

I  say  that  these  things  might  have  been  done,  but  in  truth  th^ 
couldn’t  have  been  done,  because  Washington  at  that  time  had 
not  the  brains  and  the  courage  necessary  to  do  them.  The 
politicians  then  in  power  could  not  think,  or  act,  or  even  feel 
otherwise  than  in  the  old  traditional,  political  way. 

I  am  for  Roosevelt  because  he,  alone,  demonstrated  that  he 
knew  what  it  was  all  about. 

Any  man  not  an  utter  fool  knows  that  new  conditions  demand 
new  methods;  but  a  great  many  men  who  are  far  from  being 
fools  are  not  aware  that  the  conditions  are  new.  With  all 
respect,  I  am  bound  to  say  that  The  Sun  itself  is  guilty  of 
ignoring  this  factor.  It  says, 

Let  us  restore  and  preserve  the  system  which  produces  in 

abundance  the  wealth  with  which  we  support  the  fortunate 

and  unfortunate  alike. 

Nobody  can  quarrel  with  that,  but  that  isn’t  the  question  at 


all.  The  very  system  which  produces  wealth  has  failed  calami¬ 
tously  to  distribute  wealth.  The  New  Deal,  far  from  interfering 
with  the  system  which  produces,  apparently  has  stimulated  it; 
at  any  rate,  production  for  the  month  of  July  was  108  per  cent, 
of  the  average  for  the  same  month  in  1924-26.  Since  it  had 
dropped,  under  the  old  regime,  to  about  55,  it  is  pretty  clear 
that  the  New  Deal  has  not  prevented  the  resumption  of  pro¬ 
duction. 

Has  it,  then,  facilitated  distribution,  except  by  the  violent 
means  of  distributing  through  taxation?  I  do  not  know.  I 
doubt  that  anybody  knows,  as  yet.  But  I  do  know  that  it  has 
brought  all  its  energies  to  bear  on  the  problem;  and  I  do  know 
that  none  of  the  old,  purely  political-minded  regimes  had  made 
any  effective  effort  to  solve  this  problem.  Yet  I  am  convinced 
that  this,  and  not  the  problem  of  production,  is  the  one  that  we 
must  solve,  or  suffer  disruption  of  our  economic  life  indefinitely. 

I  do  not  believe  that  this  question  is  susceptible  of  solution 
by  any  of  the  old  formulae  because  it  contains  some  entirely 
new  factors.  Yet  I  do  not  believe  that  the  sort  of  politicians 
who  were  in  power  from  1921  to  1933  are  capable  of  applying 
any  but  the  old  formulae.  It  isn’t  a  question  of  honesty.  They 
are  just  too  set  in  their  ways. 

Roosevelt  has  brought  into  Washington  a  set  of  men  who  may, 
or  may  not,  be  statesmen,  but  who  are  unquestionably  alert 
mentally,  unquestionably  capable  of  harboring  a  new  idea,  even 
though  it  may  be  non-political.  That  they  have  made  mistakes 
is  obvious.  That  many  of  their  methods  may  he  wrong  is  highly 
probable;  but  about  one  thing  they  are  everlastingly  right,  and 
that  is  their  realization  that  they  can’t  get  by  simply  by  relying 
on  precept,  precedent  and  tradition.  It  seems  to  be,  therefore, 
that,  wild  as  some  of  them  may  be,  they  are  safer  than  men 
who  know  nothing  except  what  bitter  experience  has  shown  to 
be  wrong.  Ickes,  Morgenthau,  Wallace  and  Tugwell  do  not  seem 
to  me  ideal,  but  they  do  seem  to  be  intelligent;  and  I  like  them 
better  than  I  liked  Walter  Brown,  Doak,  the  ancient  Mellon  and 
the  Wilbur  boys. 

Will  Mr.  Landon,  if  he  is  elected,  surround  himself  with  men 
who  are  as  sharply  aware  of  what  is  going  on  in  the  world  and 
as  little  trammeled  by  political  traditionalism  as  these  are?  Why 
expect  it?  A  President,  no  matter  how  honest,  cannot  utterly 
ignore  his  debts  to  the  men  who  supported  him,  and  Landon  is 
supported  by  every  political  traditionalist  in  the  country.  Demo¬ 
cratic  as  well  as  Republican.  He  is  bound  to  bring  back  into 
Washington  at  least  a  few  of  the  Fess-Doak  type.  He  will  be 
lucky  if  he  escapes  bringing  in  one  or  two  of  the  Fall-Denby 
type.  Why  take  the  risk? 

I  am  for  Roosevelt  because  he  is  not  extravagant. 

Extravagance  is  spending  money  without  getting  anything 
worth  while  for  it.  Hoover’s  Farm  Board  was  gross  extrava¬ 
gance,  because  it  spent  money  on  a  hopeless  project.  The  RFC 
was  extravagant,  because  it  spent  money  attacking  the  depres¬ 
sion  without  making  a  dent  in  it. 

During  the  war  the  country  spent  $30,000,000,000  in  a  year 
and  a  half,  and  all  it  got  in  return  was  350,000  corpses  and  a 
lot  of  bad  notes.  Since  1933 — ^that  is  to  say  in  twice  the  time — 
the  New  Deal  has  spent  a  third  as  much  and  for  it  we  have 
thousands  of  miles  of  roads  and  streets,  countless  schoolhouses, 
bridges,  dams,  canals,  power  plants,  forests,  sewer  and  water 
mains,  transmission  lines  and  other  things.  But,  above  all,  we 
have  avoided  getting  a  lot  of  corpses.  Troops  are  not  fighting 
milk  farmers  in  the  Middle  West  as  they  were  just  before  Hoover 
went  out.  That  fire,  instead  of  spreading,  has  been  quenched, 
and  quenching  it  was  worth  the  money  if  we  had  received  none 
of  the  public  works  that  have  been  built. 

The  man’s  administration  has  been  alert,  honest  and  amaz¬ 
ingly  successful.  More  than  that,  it  has  been  libertarian.  It  is 
ridiculous  to  describe  as  a  dictator  the  man  under  whom  we  have 
seen  the  abolition  of  prohibition;  the  abolition  of  the  more 
idiotic  censorship  of  books,  periodicals  and  plays;  the  abolition 
of  great,  national  Red  hunts  and  the  elimination  of  all  sugges¬ 
tion  of  an  underground  connection  between  the  Government  and 
the  Ku  Klux  Klan. 

I  am  sorry  that  The  Sun  cannot  support  him,  for  I  believe 
that  he  represents,  better  than  any  other  statesman  of  recent 
years,  the  great  liberal  tradition  that  the  paper  has  supported 
for  years  and  still  believes  in  with  all  its  heart. 
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Dealer  Assistance  A  Sales  Aid 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  production.  Your 
opinions  are  welcome  and  questions  invited. — Editor^s  Note. 


I  AST  night  I  read  the  following  advertisement  in 
I  the  Help  Wanted  Columns : 

L.  “WANTED  A  meat  cutter  who  understands  the 
use  of  meat  in  arranging  a  menu.  Must  know  meat 
and  its  up-to-date  uses.” 

Some  day  we  will  read  in  like  advertisements, 
“WANTED  A  salesman  for  canned  foods  who  can  cor¬ 
rectly  and  promptly  suggest  how  they  may  best  be 
used.  He  need  not  be  much  of  an  order  taker  but  he 
must  be  capable  of  assisting  large  retail  distributors  in 
arranging  special  sales  and  advertising  campaigns.” 
When  that  time  comes  you  will  sell  fewer  accounts  but 
you  will  sell  a  great  deal  more  in  dollars  and  cents  vol¬ 
ume  to  each  customer  you  do  sell.  A  member  of  the 
voluntary  co-operative  advertising  department  of  Ar¬ 
mour  and  Company  of  Chicago  recently  wrote  in  a 
bulletin  to  co-operating  wholesalers :  “While  on  a  vaca¬ 
tion  recently  I  did  spend  some  time  with  butchers  and 
operators  of  complete  food  markets.  In  the  majority 
of  instances  I  was  surprised  to  hear  all  of  them  haggle, 
haggle  over  price  while  few  if  any  inquired  as  to  how 
their  purchases  might  be  best  and  most  profitably 
sold.” 

All  indications  point  to  the  decrease  in  number  of 
members  in  voluntary  advertising  groups  but  nothing 
seems  to  show  that  the  number  of  groups  will  decrease 
in  the  near  future.  On  the  contrary,  many  think  and 
I  agree  with  their  reasoning,  that  voluntary  advertis¬ 
ing  and  merchandising  groups  in  the  grocery  field  will 
continue  to  sell  more  and  more  of  the  pantry  supplies 
of  the  country.  If  these  conclusions  are  correct  and 
they  may  well  be,  it’s  up  to  your  sales  department  to 
help  customers  sell  goods  in  ways  you  have  not  helped 
them  before. 

This  afternoon  I  heard  a  district  sales  manager  for 
a  large  flour  mill  complain  because  a  customer  has  not 
been  selling  as  much  of  a  certain  product  in  his  line 
as  was  sold  over  a  corresponding  period  last  year.  The 
reason  for  this  is  obvious.  With  business  improving 
each  day,  week  and  month  in  many  lines,  it  is  not  rea¬ 
sonable  to  suppose  it  will  be  less  in  any  line  without 
failure  of  the  salesman  at  the  point  of  contact  with 
the  customer.  In  this  instance  another  representative 
was  on  the  job  for  the  mill  in  1935.  Nearly  every  week, 
certainly  each  month  at  least  he  was  on  the  distributor 
for  the  working  out  of  some  plan  for  increasing  dealer 
interest  in  the  line  while  widening  consumer  accept¬ 
ance.  He  left  the  territory  early  last  spring  and  a  new 


man  took  his  place.  This  newcomer  while  a  prince  of 
a  good  fellow,  a  hard  worker  and  honest  as  the  day  is 
long,  is  not  an  idea  man  and  the  voluntary  group  sell¬ 
ing  his  line  is  pressed  on  all  sides  by  the  representa¬ 
tives  of  manufacturers  wishing  preferred  attention 
and  space  for  their  goods  in  the  advertising.  As  a 
consequence  the  account  of  the  mill  has  suffered  this 
summer  as  no  one  from  the  mill  has  been  constantly 
on  the  job  suggesting  this  plan  and  that  plan  for  in¬ 
creasing  profitable  sales.  Before  the  district  sales 
manager  left  his  customer  this  afternoon  he  had  laid 
plans  for  a  drive  on  his  particular  product,  sales  of 
which  have  been  lagging.  Among  suggestions  made 
was  one  to  create  the  interest  of  jobbing  house  sales¬ 
men  in  the  plan.  This  may  entail  some  slight  addi¬ 
tional  expense  but  shucks,  what’s  the  expense  of 
spending  twenty-five  or  thirty  dollars  when  several 
hundred  dollars  of  goods  will  be  moved  promptly. 

This  fall,  do  not  make  the  usual  mistake  of  feeling 
because  some  crops  are  short  that  your  line  will  not 
have  to  be  sold  this  season  but  that  housewives  will 
just  rush  home  with  dozens  and  dozens  each  of  your 
tomato  juice,  pineapple  juice,  etc.  This  column  has 
said  and  I  repeat,  selling  canned  foods  in  1936  will  be 
no  easier  than  it  was  last  summer  and  fall.  The  can- 
ner  and  sales  representative  most  apt  to  sell  goods  in 
volume  at  prevailing  prices  will  be  those  best  able  to 
initiate  sales,  create  attention  compelling  displays  and 
otherwise  help  dealers  move  masses  of  goods  in  a  short 
time.  In  fact,  while  price  will  always  be  a  factor  in 
clinching  an  order,  a  sales  plan  accompanying  a  bill  of 
goods  will  go  far  towards  clinching  future  orders. 

If  you  are  not  blest  with  funds  for  an  advertising 
campaign  in  national  magazines,  you  can  still  go  far 
in  helping  dealers  sell  more  of  your  goods.  Do  not  feel 
because  a  canner  or  two  has  actively  promoted  mass, 
broken  down  displays  for  several  years  that  all  retail 
grocers  know  all  there  is  to  be  told  about  mass  dis¬ 
plays.  You’d  be  surprised  to  get  out  among  retail  gro¬ 
cers  for  a  day  or  two  and  learn  for  yourself  how  little 
any  of  them  appreciate  the  full  value  of  adequate  dis¬ 
play  properly  arranged  and  placed.  If  you  are  quali¬ 
fied  to  do  so,  make  the  sort  of  displays  you  know  will 
sell  goods  and  see  how  appreciative  your  retailers  are. 
Of  course,  you  aren’t  in  a  position  to  call  on  all  your 
dealers,  so  you’ll  have  to  do  the  next  best  thing.  You’ll 
have  to  show  them  on  paper  just  how  your  goods  can 
be  piled  on  floors  and  counters  so  that  the  housewife 
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will  most  readily  take  them  off  the  piles  and  home  in 
her  market  basket.  If  your  plant  and  office  are  located 
in  a  small  community,  it  still  has  a  leading  grocery 
store  in  town  or  nearby.  Build  those  displays  in  a 
handy  store  and  have  them  photographed.  Have  a  cut 
made  and  accompany  the  cut  with  a  brief  description 
of  the  results  obtained  by  so-and-so  over  a  given  period. 
Print  the  whole  inexpensively  on  a  leaflet  or  broadside 
and  include  one  in  each  case  leaving  your  factory  on 
first  orders  for  fall  delivery. 

Associated  selling  will  never  go  out  of  vogue,  not  all 
retailers  know  enough  about  this  recent  development 
in  moving  goods  rapidly  to  consumers.  Nine  chances 
out  of  ten  your  product  or  products  will  adapt  them¬ 
selves  readily  to  associated  selling.  Condense  sugges¬ 
tions  regarding  this  and  have  them  printed  in  one  of 
those  leaflets  to  be  included  in  shipping  cases.  Have 
envelope  stuffers  made  and  furnish  them  to  distribu¬ 
tors  to  be  imprinted  and  mailed  monthly  with  bills  to 
customers.  Furnish  distributors  salesmen  with  these 
sales  helps  and  ask  them  in  sales  meetings  to  distribute 
them  where  and  when  they  will  do  the  most  good. 

Jobbers  salesmen  will  help  you  spread  both  stories 
to  their  customers  and  will  be  glad  to  note  carefully 
typical  displays  of  your  goods  in  mass  as  well  as  with 
associated  items.  Whenever  possible  arrange  displays 
on  the  floor  of  jobbing  houses  in  order  to  provide  con¬ 
crete  examples  of  the  plans  you  wish  to  see  executed 
in  connection  with  the  fall  movement  of  your  line  to 
the  trade.  In  your  contact  with  brokers  handling  your 
line  do  not  fail  to  impress  on  them  the  necessity  for 
their  falling  one  hundred  per  cent  into  line  with  your 
plans  for  increasing  consumer  interest  in  your  goods. 
The  majority  will  readily  agree  with  the  reasonable¬ 
ness  of  your  ideas  and  many  will  furnish  valuable,  fur¬ 
ther  suggestions  as  to  how  you  may  all  work  together 
in  helping  your  dealers  move  more  of  your  goods  in  a 
given  length  of  time  than  they  have  ever  moved  before. 

I  have  mentioned  the  help  jobbers  salesmen  will 
give  you  in  selling  your  line  if  you  approach  them  in 
the  proper  manner.  Summer  is  over,  nippy  days  and 
colder  evenings  whip  up  lazy  appetites.  Be  liberal  with 
your  samples,  pass  them  out  even  to  the  men  who  have 
been  selling  your  line  for  years  and  years.  Not  many 
salesmen  for  wholesale  grocery  houses  are  making 
large  salaries  as  salaries  go.  Even  if  they  are,  their 
wives  will  welcome  the  goodness  sealed  in  cans  of  your 
product.  Their  personal  recommendation  of  it  to 
friends  will  prove  effective  advertising.  It’s  time  for 
Saturday  sales  meetings  with  jobbers,  hold  them! 

Super  markets  are  still  with  us,  more  will  be  opened 
in  many  sections.  If  you  have  salesmen  covering  the 
trade  for  you,  it’s  not  too  much  to  ask  of  them  if  you 
request  occasional  Saturday  sales.  They  need  not  serve 
the  goods  themselves  unless  your  product  is  such  it 
lends  itself  easily  to  handy  sampling.  Instead,  your 
men  can  open  it  into  covered  glass  dishes,  talk  with 
prospective  consumer  buyers  and  in  the  long  run,  you’ll 
find  your  sales  will  increase  because  of  added  consumer 
knowledge  of  your  line. 

1936  will  demand  better  selling,  more  helpful  sell¬ 
ing  at  the  higher  prices  prevailing.  As  far  as  you  can, 
within  your  means,  arrange  to  supply  this.  Your  sales 
and  profits  will  increase  as  you  do ! 


TIME  FOR  A  REAL  CONTRACT 

By  Harvey  Burr 

HE  same  old  question  is  up  again.  “Is  a  future 
sales  contract  really  a  contract  or  is  it  just  a  piece 
of  tissue  paper  guaranteed  not  to  injure  the  soft¬ 
est  skin?”  Last  year  the  buyers  squawked  and  de¬ 
manded  a  reduction  in  price  on  these  “contracts”.  Of 
course,  they  got  it.  Now,  this  year,  they  want  full 
delivery  in  spite  of  the  short  crop  and  are  asking  us 
to  investigate  and  report,  in  detail,  as  to  why  in  hell 
so-and-so  says  he  can’t  make  full  delivery  at  the  con¬ 
tract  price. 

The  Wisconsin  Canners  Association  pro-rata  deliv¬ 
ery  contract  is  fair  to  both  buyer  and  seller.  When  the 
pro-rata  clause  is  replaced,  however,  by  a  guaranteed 
delivery  clause,  that  contract  immediately  becomes  a 
dangerous  weapon  that  invariably  holds  the  level  of 
“spot”  prices  down  somewhere  near  the  original  con¬ 
tract  price.  There  you  have  the  paradox  of  this  con¬ 
tracting  canner  trying  to  buy  at  the  lowest  possible 
price  and  at  the  same  time  attempting  to  sell  his 
“spots”  at  prices  above  that  level.  I  wonder  sometimes 
if  these  “horse-traders”  ever  meet  themselves  coming 
back. 

The  most  constructive  thing  to  be  done  between  now 
and  next  season  is  to  set  up  a  definite  understanding 
between  canners  and  distributors  of  such  a  character 
as  to  completely  and  fully  insure  the  strength  and  le¬ 
gality  of  all  contracts  for  future  delivery.  Until  this 
is  accomplished,  there  can  be  no  year-round  confidence 
or  stability  in  the  market  and  the  forces  of  distrust, 
ill-feeling  and  suspicion  will  continue  to  influence  the 
level  of  prices  regardless  of  supply  and  demand. 

ASPARAGUS  PACK  IN  1936 

HE  asparagus  pack  in  1936  totaled  2,781,712  cases, 
or  about  262,000  cases  more  than  the  1935  pack. 
Practically  all  sections  reported  an  increase  over 
their  1935  pack.  On  the  basis  of  style  of  pack,  the  in¬ 
crease  in  Regular  White  was  about  215,000  cases,  most 
of  which  was  packed  in  California.  The  pack  of  All 
Green  Asparagus  was  much  smaller  in  California  dur¬ 
ing  1936  but  showed  a  considerable  increase  in  other 
sections  of  the  country ;  the  net  increase  for  the  United 
States  as  a  whole  was  about  47,000  cases. 


PACK  1936  by  States 

Regular 

All 

Vr^ite 

Green 

Total 

Actual 

Actual 

Actual 

Cases 

Cases 

Cases 

STATE 

New  Jersey,  Del. 

& 

Md 

117,289 

117,289 

HI.,  Ind.,  Iowa  & 

Nebr.. 

.  8,762 

110,079 

118,831 

Michigan  &  Ohio. 

.  4,600 

69,408 

78,908 

Washinjrton,  Oregon 

& 

Utah . 

69,963 

69,963 

California  . 

496,370 

2,349,661 

Southern  States . 

49,460 

62,060 

Total . . 

.  1,869,143 

912,669 

2,781,712 

Pack  by  Can  Sizes 

Regular 

All 

vhiite 

Green 

Total 

Cases 

Cases 

Cases 

CAN  SIZE 

No.  2 . 

.  166,027 

470,287 

636,314 

8  Z . 

.  24,899 

60,933 

85,832 

No.  1  E  (Picnic) 

170,606 

703,097 

No.  1  Tall . 

24,192 

103,976 

No.  1  Square . 

.  698,364 

23,406 

621,760 

No.  300 . 

83,683 

83,934 

No.  2Vj . 

. . .  382,431 

7.661 

389,992 

No.  10 . 

67,301 

138,684 

Idiscellaneous  . 

.  14,422 

4,701 

19,123 

Total. . 

. . . .  1,869,143 

912,669 

2,781.712 
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FOUR  TYPES  FOUR  PRICES 

Tomato  Field  B2iskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


If  you  had  graded  your  peas  on  a 

Hydro-Geared  Grader 

your  bank  account  would  be 
larger  and  your  customers 
better  satisfied.  Write  us  and 
let  us  prove  it. 

THE  SINCLAIR-SCOTT  CO. 

“T/ie  Original  Grader  House''* 
BALTIMORE  MARYLAND 


STOKESDALE 
Proving  Grounds 

is  one  of  the  important  tomato  breeding 
stations  in  the  country.  Asa  member  of  the 
Ccmning  trade  you  are  cordicdly  invited  to 
visit  us  during  August  or  September.  This 
year’s  program  includes  40  breeding  plots, 
265  strains  for  row-testing  amd  463  acres  for 
seed  production.  Our  work  is  open  for 
public  inspection  and  study. 

#  You  will  be  made  cordially  welcome 
during  the  business  hours  of  amy  week 
day.  It  will  be  a  convenience  if  you  will 
telephone  Moorestown  1020  in  advance 
of  your  coming. 

FRANCIS  C.  STOKES  &  CO..  Inc. 

Tomato  Sood  Broedort  and  Growmrt 

Moorestown,  Burlington  County,  New  Jersey 


The  Kyler  LABELER  and  BOXER 


For  economical,  hish  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 

Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham.  Wash. ;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Dlstribntor — The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  Eh  Lecluyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe. 


10 


September  28, 19S6 


CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


BEANS 

FAYETTEVILLE,  ARK.,  September  15,  1936 — Crop  a 
complete  failure ;  will  not  even  fire  up  this  season. 

FREMONT,  MICH.,  September  21,  1936 — ^Green:  This 
year’s  pack  will  be  the  smallest  we  have  had  in  many 
years.  Should  have  finished  about  September  1st,  but 
we  are  still  fussing  along  and  may  possibly  get  40  per 
cent  of  1935  pack. 

Limas:  About  half  of  our  acreage  is  in  and  while 
later  plantings  will  have  a  little  better  yield,  we  will 
do  well  to  equal  last  year’s  pack  with  30  per  cent  more 
acreage. 

BAYFIELD,  wis.,  September  21, 1936 — ^Wax:  Crop  was 
about  50  per  cent. 

Green :  Still  packing  and  will  have  close  to  a  normal 
crop  if  we  do  not  get  frost  this  week.  Weather  con¬ 
ditions  have  been  such  that  the  growers  have  been  able 
to  keep  up  with  their  picking  and  our  packing  has  been 
running  strong  to  No.  3  sieve  and  shortage  of  stand¬ 
ards  No.  5  sieve.  Quality  has  been  running  very  good. 

CABBAGE 

GREEN  BAY,  WIS.,  September  20, 1936 — Acreage  down 
15  per  cent,  compared  to  last  year,  with  another  10 
per  cent  to  15  per  cent  of  the  actual  planting  not  com¬ 
ing  through.  Favorable  weather  fore  part  of  Septem¬ 
ber  served  to  offset  some  of  the  great  drought  damage, 
so  that  we  may  now  end  with  50  per  cent  of  a  pack, 
unless  produce  market  is  too  heavy  a  drain  on  late 
fields.  Yields  will  vary  from  2  to  3  tons  to  8  to  10  tons 
per  acre  on  other  fields,  but  average  will  not  be  over  5 
to  6  tons  per  acre. 

CORN 

LUCKY,  PA.,  September  18,  1936 — Evergreen:  Yield 
100  per  cent ;  acreage  100  per  cent. 

Shoepeg:  Yield  50  per  cent;  acreage  100  per  cent. 

CUCUMBERS 

GREEN  BAY,  WIS.,  September  20,  1936 — Until  recent 
turn  in  weather  we  were  not  expecting  over  one-third 
pack,  but  late  vines  have  come  through  to  save  what 
would  have  been  an  uncomfortably  acute  situation  as 
carry-over  is  so  light  as  to  be  negligible  and  industry 
will  likely  have  three-fourths  of  a  pack,  still  insufficient 
in  view  of  absence  of  carry-over,  but  enough  to  insure 
reasonably  good  supply  at  what  should  be  firm  market. 


Intake  very  spotted ;  some  stations  showing  better  than 
normal  yield,  but  offset  by  others  that  run  woefully 
light. 

PEAS 

DAYTON,  WASH.,  September  15,  1936 — Early  Alaska 
Surprise  crop  almost  failure.  Lates :  Perfection,  Green 
Giant,  excellent  crop.  Total  pack  equalled  our  budget 
due  to  heavy  yields  of  late  crop.  Both  of  our  factories 
have  had  good  pack  of  excellent  quality. 

TOMATOES 

FAYETTEVILLE,  ARK.,  September  15,  1936 — Crop  a 
complete  failure ;  will  not  even  fire  up  this  season. 

FORT  MORGAN,  COLO.,  September  16,  1936 — The  mar¬ 
ket  was  so  discouraging  last  March  when  we  tried  to 
book  futures  that  practically  no  canning  crops  were 
contracted  in  our  territory.  General  crops  and  market 
garden  vegetables,  however,  are  excellent. 

STOCKLEY,  DEL.,  September  19,  1936— We  have  no 
contracted  acreage;  buy  on  open  market.  Disastrous 
hurricane  Friday,  September  18th.  Wind  and  rain 
played  havoc  with  crop  that  was  left,  however,  we 
think  that  90  per  cent  was  in  the  can  on  that  date,  in 
this  section.  Expect  to  make  several  little  runs  next 
week  and  will  probably  close  down  on  the  25th  of  Sep¬ 
tember.  Our  pack  is  the  same  as  1935;  no  more,  no 
less.  The  season  has  been  short  and  quality  has  been 
poor  at  times.  As  many  tomatoes  have  been  trucked 
out  of  Delaware  as  have  been  used  in  the  State  by 
native  canners.  Price  of  raw’  stock  has  averaged  higher 
than  for  several  years.  Canners  are  giving  their  canned 
stock  away ;  they  are  panicky  as  usual ;  afraid  to  ask  a 
price  for  their  goods  that  will  justify  themselves  a 
small  profit. 

LUCKY,  PA.,  September  18,  1936— Yield  75  per  cent; 
acreage  110  per  cent.  Ripening  all  at  once.  Weather 
very  dry. 

HUDDLESTON,  VA.,  September  21,  1936 — Have  about 
40  per  cent  of  a  crop.  All  early  tomatoes  gone;  late 
ones  look  bad. 

FRUIT 

PEORIA,  ARiz.,  September  14, 1936 — Grapefruit :  Con¬ 
siderable  young  acreage  just  coming  into  production. 
Yield  about  same  as  last  year  but  twice  as  much  fruit 
available  for  canning  due  to  poorer  quality  and  poorer 
marketing  conditions  for  fresh  fruit.  Expect  a  50  per 
cent  increase  in  canned  juice  this  year  over  last. 
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Use  NEW-WAY 

LABELERS  and  BOXERS 

for  your 

TALL  CANS 

NEW-WAY  CANNING  MACHINES  CO.,  Hanover,  Penna. 


THE  1936  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  27th  edition.  Compiled  by  the  National  Cannera  Aaaociation, 
from  Statiatical  Reporta  and  auch  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washington,  D.  C. 


Automatic 

Insurance 

Protection 

on  rising  values  will  save  you 

Money-Time-gnd  Worry 

CANKERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER- INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 
CHICAGO,  ILLINOIS 

Dependable  »  Efficient  »  Economical  for  30  years 


CANNING  MACHINERY 

For  All  Food  Products 


Wc  Manufacture  More  Than  Fifty  Various 
Types  of  Equipment  for  The  Canner 


ROBINS'  Improved  ROBINS' 

All  Steel  Retort  In  Stock  All  Perforated  Process  Crates 
For  Immediate  Shipment 


A.  K.  ROBINS  &  CO.,  INC. 

Lombard,  Concord  &  W.  Falls  Avc. 
Baltimore,  Maryland 

Write  Us  About  The  Tuc~Robins  Line  Of  Whole  Grain 
Com  Canning  Machinery. 


PERSONAL  CHECKS  ACCEPTED 
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THE  TOMATO  SITUATION 

As  Seen  by  Secretary  Frank  Shook 

Easton,  Md.,  September  22, 1936. 
Member  Tomato  Canners. 

Gentlemen : 

The  storm  along  the  Eastern  Seaboard  together  with 
the  freezing  temperature  in  Utah,  a  very  light  run  of 
tomatoes  in  Central  Indiana  and  Ohio,  the  practical 
failure  of  the  crop  in  the  Ozark  Region,  the  unusual 
heavy  tonnage  of  canning  crop  tomatoes  shipped  as 
green  wraps,  the  increase  proportion  of  raw  tomatoes 
going  into  products  other  than  canned  tomatoes,  and 
the  demand  for  canned  products  in  the  drought  strick¬ 
en  areas,  all  are  showing  their  effect  on  the  market 
for  canned  tomatoes. 

It  is  most  unusual  during  the  canning  season  to  see 
the  increase  in  prices  that  have  occurred  since  the  mid¬ 
dle  of  last  week.  Shipments  to  the  Central  West  and 
West  are  very  heavy  and  it  now  looks  like  canned  toma¬ 
toes  may  be  a  good  product. 

The  writer  spent  three  days  in  Western  Maryland 
last  week  and  saw  tomatoes  being  packed  in  No.  2 
cans  to  fill  futures  sold  at  87  cents. 

SALT  IN  TOMATOES 

A  most  unusual  situation  has  developed  this  year  in 
connection  with  the  use  of  salt  in  canned  tomatoes.  At 
least  two  canners  who  were  dissatisfied  with  the  break¬ 
down  of  their  tomatoes  found  by  experimenting  that 
the  less  salt  used  the  less  the  tomatoes  broke  down. 
They  were  able  to  pack  bang  up  good  tomatoes  which 
turned  out  of  the  cans  practically  whole  when  no  salt 
was  used. 

If  you  are  using  salt  in  your  tomatoes  maybe  it 
might  be  worth  it  to  experiment  with  a  few  cans  with¬ 
out  salt  to  see  if  there  is  any  improvement. 

May  we  suggest  the  proper  way  to  do  that  would  be 
to  pack  five  or  six  cans  without  salt  and  five  or  six  with 
salt,  using  as  near  the  same  quality  of  tomatoes  as 
possible,  process  the  two  lots  the  same  and  cool  them 
the  same,  and  then  test  for  solidity.  This  office  will 
be  glad  if  you  will  write  in  and  give  us  the  results  of 
your  tests. 

jt  * 

ALASKA  SALMON  PACK 


Coho  Chum  Pink  King:  Red  Total 

DISTRICT  Cases  Cases  Cases  Cases  Cases  Cases 

Bristol  Bay  (final) .  967  23,959  28,921  3,878  1,336,083  1,393,808 

Alaska  Peninsula  (final)..  24,029  208,023  611,462  3,254  265,037  1,011,805 

Chignik  (Aug.  22) .  4,413  9,997  33,564  100  98,149  146,223 

Kodiak  (Sept.  12) .  14.363  38.918  394,482  652  203.162  661,477 

Cook  Inlet  (Aug.  8) .  31,474  23,694  50,228  19,660  186,493  311,349 

Prince  William  Sound 

(Sept.  15) .  4,430  23,606  608,269  402  13,769  660,466 

Copper  River  (final) .  2,496  74,236  76,731 

Southeast  Alaska: 

Yakutat  (Aug.  29) .  10,822  103  9,738  1,102  22,669  44,324 

Icy  Strait  (Aug.  22) .  8,624  99,590  212,107  22  40,224  360.567 

Eastern  (final) .  12,686  109,107  284,097  6,016  16,689  427,693 

Western  (Aug.  29) .  10,110  146,022  242,902  2,767  26.894  427,686 

Wrangel  (Sept.  12) .  27,627  93,644  326,866  1,086  26,406  474.627 

Southern  (final) .  32,627  192,641  1,222,241  307  60,217  1,607,933 

West  Coast  (final) .  23,194  104,038  620,300  9,976  26,716  783,224 


Total .  206,266  1,078,142  4,646,177  60,606  2,893,621  8.267,712 


GRAPEFRUIT  AND  GRAPEFRUIT  JUICE  PACKS, 
1935-36 

By  National  Canners  Association 

Division  of  Statistics 

September  23, 1936. 

GRAPEFRUIT 


Florida 

Texas 

Puerto  Rico  Others 

Total 

cases 

cases 

cases 

cases 

cases 

24/2  . 

.  1.707.649 

12,689 

224,826 

1,945,064 

48/8  7  . 

1R7,2<>a 

1,041 

10,058 

178,392 

48/1  R  . 

4’q11 

4,911 

24/ana  . 

7,001 

7,001 

48/303  . 

i7,aftK 

17,306 

48/1  T  . 

264 

264 

48/300x407  . . 

194,R7.'l 

134,873 

48/anftv4i 1 

.  27.44R 

27,443 

12/6  . 

Qo.aafi 

1,655 

8,770 

95,661 

Total . 

2149fiin 

99.880 

298.908 

2,410,904 

GRAPEFRUIT  JUICE 

24/2  . 

. .  1,092,221 

296,662 

38,107 

32,003 

1,467,893 

48/8  7. 

.  7.1  K4 

26 

7,179 

48/1  E  . . 

6S,490 

9,280 

62,770 

24/303  . 

100,970 

109,270 

aa/.ana  . 

6,967 

4,235 

10,202 

48/1  T . 

239 

9,069 

9,308 

48/.a00v4n7  . 

104,820 

194,620 

48/annv4ii 

2,871 

2,671 

48/12  Z  . 

47,108 

47,168 

12/5  . 

.  101,040 

2,774 

1,340 

1,663 

106,817 

Miscellaneous  . 

.  663 

26,876 

272 

27,801 

Total . 

.  1,608,287 

340,469 

43,946 

43,007 

2,035,699 

The  above  report  is  a  summarized  report  of  individ¬ 
ual  firms  operating  in  California,  Puerto  Rico,  and  other 
states  except  Florida.  The  statistics  of  the  Florida 
pack  were  supplied  this  office  by  the  Florida  Grapefruit 
Canners  Association. 

The  pack  of  grapefruit  for  the  season  October  1, 
1935,  to  June  1,  1936,  totaled  2,410,904  cases  compared 
with  3,747,822  cases  packed  during  the  corresponding 
period  of  1934-35.  The  grapefruit  juice  pack  for  1935- 
36  was  2,035,699  cases  compared  with  2,556,124  cases 
for  1934-35.  The  decrease  during  the  past  year  was 
in  Florida.  The  pack  of  both  grapefruit  and  grapefruit 
juice  in  Texas  and  other  states,  including  Puerto  Rico, 
was  larger  in  1935-36  than  in  1934-35  or  for  any  pre¬ 
vious  year. 

Jt  01 

RED  PITTED  CHERRIES,  1936  PACK 

By  National  Canners  Association 

September  23, 1936. 

The  following  report  of  the  pack  of  red  pitted  cher¬ 
ries  for  1936  is  based  on  reports  from  all  but  one  pack¬ 
er.  The  pack  of  that  firm  has  ben  estimated  and 
included  in  the  total. 


State 

No.  2 

No.  10  No.  303 

Misc. 

Total 

New  York  &  Pa. . . 

.  101,291 

86,660  . 

11,098 

199,049 

.  889,982 

482.841  . 

16,706 

15.311 

1,017,729 

230,222 

Western  l  . 

.  87,687 

127,224  . 

Total . 

.  768,060 

646,826  . 

42,116 

1,447,000 

1936 

New  York  &  Pa . 

PACK  RED  PITTED  CHERRIES 
.  361,310  235,664  26,977 

7,267 

620,108 

908,847 

891,792 

7,823 

7,128 

1,718,372 

224,203 

Western  i  . 

.  26,973 

190,102  . 

Total . 

.  1,287,130 

1,227,868  26,977 

22.208 

2,562,683 

1934 

New  York  &  Pa . 

PACK  RED  PITTED  CHERRIES 
.  160,866  286,228  . . 

12,454 

408,688 

.  8K7,9S2 

812,791 

1,270,048 

176,464 

Western  l  . . 

16,307 

166,992  _ 

8,166 

Total . 

.  884,606 

1,004,921  . 

16,619 

1,866,045 

1  Includes  Washington,  Oregon,  Ckilorado, 

Utah  and  Nelnaska. 
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Seeds  for  Conners 


SEEDS  for  CANNERS 

PROFITS 


fFrite  for  complete  canning  seed  buyer's  guide 


D.  LANDRETH  SEED  COMPANY 


'America's  Oldest  Seed  House' 

BRISTOL,  PA. 


NEW  IMPROVED  BASKET 


Peerless  Rotary  Exhauster 


wiliriast  a  season”or  more  longer 

At  No  Extra  Cost 

IVrile  for  Samples^and  ‘Prices 


#  Yes,  it  can  be  done — has  been 
done!  A  number  of  canners  have 
earned  the  cost  of  their  Peerless 
Rotary  Exhausters  in  a  single  sea¬ 
son  by  saving  material  wasted  by 
previous  methods. 

The  Peerless  Exhauster  doesn’t  jam, 
slop  or  spill.  Thorough  heat  appli¬ 
cation  gives  proper  vacuum  and 
avoids  springers  and  spoilage.  And 
it  uses  less  steam  to  produce  the 
correct  temperature  and  vacuum. 

#  Don’t  penalize  yourself  by  in¬ 
efficient  and  costly  exhausting. 
Buy  a  new  Peerless  Rotary — pay 
for  it  out  of  the  material  saved! 

#  Mail  the  coupon  for  full  details 
of  the  Peerless  Rotary  Exhauster. 

Modern  Canning  Equipment  for  All  Pood  Products 


RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


SPRAGUE-SELLS 


-/Colors 

mmptMireiy 


Division  of  Food  Machinery  Corp'n 

HOOPESTON  -  ILLINOIS 
MAIL  COUPON  TODAY! 


lyiP  SPRAGUE-SELLS,  Hoopeston,  Ill. 

Please  send  me 

□  Full  details  of  the  Peerless  Rotary  Exhauster. 
!  I  Your  complete  General  Catalog  No.  200. 


Name.., 

Address. 
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GRAMS  of  INTEREST 


“GUIDING  THE  EATING  HABITS  of  125,000,000  People” 
is  the  title  of  a  new  book  now  being  mailed  to  every 
canner  in  the  country  by  the  American  Can  Company. 
Beautifully  and  strikingly  illustrated,  this  volume  un¬ 
folds  the  story  of  Canco’s  work  in  the  medical  field — 
the  research,  food  studies,  and  dissemination  of  accu¬ 
rate  scientific  information  of  those  medical,  dental  and 
other  authorities  who  are  in  a  position  to  influence  the 
eating  habits  of  every  man,  woman  and  child  in  the 
United  States.  This  campaign  enables  these  authori¬ 
ties  to  make  use  of  up  to  date  scientific  information  as 
soon  as  released  by  Canco’s  Research  Laboratories — 
the  largest  of  their  kind  in  the  world.  It  helps  them 
toward  a  greater  understanding  of  canned  foods  which 
in  turn,  is  manifested  in  a  greater  appreciation  of  can¬ 
ned  food  values  by  the  consuming  public.  This  unique 
campaign  has  been  carried  on  for  nearly  two  years, 
but  its  unselfish  purpose,  diversity  of  scope,  wealth  of 
information,  and  its  more  than  satisfactory  results  are 
•  told  for  the  first  time  in  this  book. 

• 

HOYT  ELLIS,  Secretary  of  the  lowa-Nebraska  Can- 
ners  Association,  has  just  completed  a  survey  of  the 
States  of  Iowa  and  Nebraska,  which  shows  that  40,800 
acres  were  planted  to  canning  corn  in  the  two  states, 
of  which  an  average  yield  of  25  cases  per  acre  should 
result,  producing  a  pack  of  1,020,200  cases  of  No.  2 
cans  of  corn.  25  cases  per  acre  is  the  lowest  yield  on 
record  for  this  section. 

• 

THE  BONNIE  CAT  AND  DOG  FOOD  Manufacturing  Com¬ 
pany,  102  L  Street,  Sacramento,  California,  is  prepar¬ 
ing  to  enlarge  its  plant  and  install  new  equipment. 

• 

A.  F.  w.  ST.  JOHN,  well  known  to  the  entire  canning 
industry  in  the  East  and  middle  West  as  “Salt”,  has 
been  confined  to  his  home  since  the  16th  of  September 
with  a  case  of  “Flu”,  which  later  developed  into  acute 
Nephritis.  His  condition  is  reported  as  much  improv¬ 
ed  and  his  many  friends  will  certainly  join  us  in  wish¬ 
ing  him  a  speedy  recovery. 

• 

PIONEER  MINCED  SEA  CLAMS,  a  product  of  G.  P.  Hal- 
ferty  &  Company,  Seattle,  Washington,  will  be  adver¬ 
tised  in  94  newspapers  in  61  cities,  principally  in  the 
Western  states.  Several  magazines  are  also  to  be  used. 

• 

WESTERN  CONDENSER  COMPANY,  Maxwell,  California, 
packers  of  milk  products,  will  install  equipment  for 
the  drying  of  whey. 

RIONA  CANNING  COMPANY’S  new  plant  at  McAllen, 
Texas,  has  been  completed  and  will  be  placed  in  opera¬ 
tion  at  an  early  date,  packing  various  vegetables  in 
season  and  the  packing  of  citrus  fruits  and  juices  as 
the  supplies  are  available.  Some  $40,000  was  expended 
in  converting  the  old  Carrol  College  buildings  at  West 
McAllen  into  the  present  modern  canning  factory. 


L.  p.  MAGGiONi  &  COMPANY,  packers  of  cove  oysters, 
shrimp,  clams,  grapefruit  and  vegetables  of  Savannah, 
Georgia,  have  just  completed  a  large  modern  plant  at 
Sam’s  Point  near  Beaufort,  South  Carolina,  termed  one 
of  the  largest  packing  plants  on  the  Atlantic  Coast. 
The  cannery  will  be  used  for  the  packing  of  oysters, 
shrimp  and  tomatoes  and  is  equipped  for  this  produc¬ 
tion. 

• 

THE  ANNUAL  CONVENTION  of  the  California  Retail 
Grocers  and  Merchants  Association  was  held  at  Pasa¬ 
dena,  September  14th,  15th  and  16th,  when  officers  for 
ensuing  year  were  chosen  as  follows :  President, 
Adolph  Wise,  Los  Angeles;  vice-presidents,  S.  R.  Ep¬ 
person,  San  Francisco;  Henry  J.  Jacobs,  Berkeley,  and 
Harry  Zeno,  Los  Angeles ;  and  Treasurer,  Fred  Meyers, 
San  Francisco.  Many  canners,  brokers  and  jobbers 
attended  the  gathering.  Outstanding  topics  of  discus¬ 
sion  were  the  Robinson-Patman  Act,  consumer  co¬ 
operatives  and  State  trade  practices  legislation. 

• 

LANSING  B.  WARNER,  Inc.,  Chicago,  are  advising  their 
Canners  Exchange  Subscribers  to  cover  their  increased 
values  of  warehouse  stocks  until  actually  sold,  shipped 
and  paid  for,  in  order  to  protect  their  season’s  efforts 
for  themselves  and  for  their  associates.  The  automatic 
reporting  policy  issued  by  the  company  covers  this  fea¬ 
ture,  so  that  present  users  are  fully  covered. 

• 

VIRGINIA  STATE  DIVISION  of  Markets  has  adopted  a 
trade  mark  to  be  used  on  canned  tomatoes  intended  as 
a  guarantee  of  quality  to  consumers.  To  be  eligible 
for  the  trade  mark  all  tomatoes  must  be  inspected  and 
the  finished  product  approved  by  the  Division  of  Mar¬ 
kets,  which  will  entitle  the  packer  to  use  of  the  symbol 
on  his  can  label. 

• 

bird’s  eye  frosted  foods  are  to  be  extensively  adver¬ 
tised  to  the  housewives  in  the  New  York  papers  this 
fall.  Provision  is  also  made  for  advertising  features 
in  Newark,  Boston,  Rochester  and  Philadelphia.  The 
announcement  further  says  “The  unsurpassed  fresh 
flavor,  the  economy  and  the  time  saving  advantages  of 
these  quick  frozen  foods  will  be  featured  dramatically 
in  the  advertising  campaign.  Budget  dinner  specials 
will  be  spotlighted  as  part  of  the  intensive  campaign 
to  win  new  customers. 

• 

EDWIN  R.  CRAWFORD,  a  director  of  the  National  Can 
Company,  died  at  his  home  at  Duquesne,  Pennsylvania, 
on  September  13th.  Mr.  Crawford  was  President  of 
the  McKeesport  Tin  Plate  Company  and  a  director  of 
the  Mellon  National  Bank,  the  First  National  Bank  of 
McKeesport,  First  National  Bank  of  Duquesne  and  the 
Blow-Knox  Company.  He  had  been  ill  for  some  months 
and  only  recently  had  to  return  home  from  a  trip  to 
Europe.  He  was  66  years  old. 
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WE  APOLOGIZE,  IF  NEEDED 

A  good  friend  and  reader  feels  that  we  may  have 
offended  a  number  of  our  Jewish  friends.  It 
i  was  not  intentional.  Just  the  reverse,  we 
esteem  our  Jewish  brethren.  Our  correspondent 
writes : 

Mr.  Arthur  I.  Judge, 

Editor,  Canning  Trade, 

Baltimore,  Md. 

Dear  Mr.  Judge: 

In  the  issue  of  September  21st  of  your  publica¬ 
tion,  page  5,  you  made  a  misstatement.  You 
write : 

“Since  then  a  Jewish  Communist  has  been 
elected  Premier  of  France.” 

You  refer  to  Leon  Blum,  who  is  a  Socialist  and 
not  a  Communist. 

In  this  country  we  have  two  candidates  running 
for  the  presidency,  one  on  the  socialist  ticket.  Rev¬ 
erend  Norman  Thomas,  and  one  on  the  communist 
ticket,  Mr.  Earl  W.  Browder.  Surely  there  is  quite 
a  difference  in  the  programs  of  the  Communist  and 
the  Socialist.  By  referring  to  the  dictionary,  you 
will  find  that  there  is  quite  a  distinction  between 
the  two. 

In  a  radio  address  to  the  people  of  France,  Pre¬ 
mier  Blum  made  his  position  clear.  In  referring  to 
Hitler’s  attack  on  democracy,  Leon  Blum  defended 
democratic  institutions.  He  declared  that  three 
great  nations.  Great  Britain,  the  United  States  and 
France,  had  progressed  under  democracy. 

Blum  said  France  wanted  peace  and  disarma¬ 
ment. 

This  statement  is  taken  from  the  Sunday  edi¬ 
tion  of  the  New  York  Times,  September  20th. 

Mr.  Blum’s  defence  of  a  democratic  form  of  gov¬ 
ernment  certainly  does  not  sound  like  communism. 

Then,  too,  you  refer  to  Mr.  Blum  as  a  Jewish 
communist.  Why  is  it  necessary  for  you  to  use 
the  word  “Jewish”  in  connection  with  communism  ? 
Supposing  Leon  Blum  had  been  a  Protestant  or  a 
Catholic,  would  you  have  called  him  a  Protestant 
or  Catholic  communist?  I  believe  not! 

Hence  you  are  doing  the  Jewish  race  an  injustice. 
You  have,  among  your  readers,  many  wholesale 
grocers,  brokers,  also  canners,  who  belong  to  the 
Jewish  race,  and  I  believe  that  they  will  be  offended 
by  this  editorial. 

In  the  same  article  you  refer  to  “Rothchild,  a 
Jewish  Frenchman”.  Why  is  it  necessary  for  you 
to  refer  to  the  kind  of  church  a  man  belongs  to? 

I  have  always  regarded  you  as  a  man  of  liberal 
and  broad  views,  with  a  tendency  towards  fair¬ 
ness.  In  this  instance,  however,  you  have  made 
misstatements  which  should  promptly  be  re¬ 
tracted.  Otherwise  you  may  be  misunderstood  by 
many  readers  who  are  likely  to  regard  some  of 
your  important  articles  as  containing  misstate¬ 
ments.  Cordially  yours, 


There  IS  a  Difference 

Chemical  knowledge  in  itself  is  of  little  value 
if  one  lacks  the  practical  experience  to  trans¬ 
late  it  into  the  needs  of  industry.  For  prob¬ 
lems  involved  in  sealing  a  rectangular  can  of 
sardines  are  totally  different  from  those  in¬ 
volved  in  a  packer’s  can  for  peas  or  tomatoes 
-  and  those  encountered  in  sealing  an  insect 
spray  are  again  totally  different  from  the  prob¬ 
lem  of  getting  a  suitable  dry-vacuum  can  for 
a  product  such  as  coffee. 

Or  in  the  field  of  labeling,  if  one  fails  to  re¬ 
alize  that  the  characteristics  of  a  labeling  adhe¬ 
sive  must  be  such  that  the  labels  will  invari¬ 
ably  pick  up  and  the  laps  remain  firmly  stuck, 
even  at  speed  of  500  cans  per  minute 
.  and  fill  these  needs,  without  staining, 
under  all  kinds  of  climate  and  unfavorable 
conditions  of  storage  and  shipment 
then  chemical  reseach  falls  short  of  its  real 
usefulness  to  industry. 

We  believe  that  to  be  of  real  service  to  the 
industry  chemical  knowledge  and  practical 
experience  must  go  hand  in  hand  -  that  an 
intimate  knowledge  and  contact  with  both  can 
maker  and  canner  and  with  the  conditions 
surrounding  the  use  of  his  product  are  es¬ 
sential  to  a  supplier  in  a  field  as  complex  and 
exacting  as  that  of  modern  canning. 

It  is  for  this  reason  that  we  endeavor  to 
serve  better  both  canner  and  can  maker  by 
tempering  our  chemical  knowledge  with  wide 
and  varied  practical  experience. 

Darex  and  Gold  Seal  Lining  Compounds 
Dewalco  Crystal  and  Liquid  Flux 

Deivalco  and  Gold  Seal  Labeling  Adhesives 

DEWEY  &  ALMY  CHEMICAL  CO. 

CAMBRIDGE  OAKLAND  MONTREAL 


Allen  Duvall. 
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Robinson -Patman  Law  Enforcement 

Outlook 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


PRESENT  reported  evasions  of  the  spirit  of  the 
Robinson-Patman  Law  promise  to  be  but  short 
lived,  in  the  opinion  of  J.  H.  McLaurin,  president  of 
United  States  Wholesale  Grocers  Association,  Com¬ 
menting  on  the  present  situation  in  the  trade  and  the 
enforcement  outlook,  Mr.  McLaurin  said  this  week : 

“An  interim  now  prevails  with  reference  to  the  Rob¬ 
inson-Patman  Act,  that  is,  the  interval  between  its 
passage  and  test  cases  which  will  undoubtedly  be  con¬ 
ducted  by  the  Federal  Trade  Commission  and  the  De¬ 
partment  of  Justice,  the  outcome  of  which  in  our  opin¬ 
ion  will  be  a  confirmation  of  the  provisions  and  pur¬ 
poses  of  the  Robinson-Patman  Act  and  the  dispersal 
of  the  confusion  that  hostile  interests  have  raised  about 
this  Act  while  it  was  pending  in  Congress  and  still 
continue  to  raise  now  that  it  is  the  law  of  the  land. 

“This  interim  naturally  resolves  itself  into  a  minor 
heyday  for  chiselers,  hostile  interpretationists,  broker¬ 
age  graft  protectors,  discriminatory  advertising  allow¬ 
ance  resumptionists,  those  taking  fliers  in  quantity  dis¬ 
count  arrangements  which  continue  to  keep  the  arm  of 
favoritism  around  the  big  buyer  and  those  who  are 
raising  the  cry  to  extract  the  teeth  of  the  law  by 
amendment,  before  it  has  ever  had  a  legal  test  or  has 
had  a  chance  to  be  effectively  operative  in  the  face  of 
the  dust  storm  hoisted  by  those  whose  interests  are 
adversely  affected  by  it. 

“So-called  ‘Trade  Practice  Conference  Committees’ 
dominated  by  hostile  interests  have  visited  the  Federal 
Trade  Commission  ostensibly  seeking  advance  inter¬ 
pretations  and  rulings  on  the  Act,  but  actually  suc¬ 
ceeding  only  in  getting  before  the  Commission  their 
own  arguments  in  derogation  of  the  Act. 

“Amid  the  present  heyday  of  the  opposition,  destined 
in  our  opinion  to  be  short-lived,  one  highly  important 
fact  stands  out,  namely,  that  most  of  the  large  food 
manufacturing  companies  are  standing  firm  in  their 
determination  to  comply  with  the  law  and  to  realize 
its  original  purpose  and  intent.  The  attitude  of  those 
large  manufacturing  concerns  constitutes  a  splendid 
example  of  law  abiding  American  business,  as  well  as 
the  realization  by  such  manufacturers  that  the  Robin¬ 
son-Patman  Act  has  brought  to  them  an  instrumental¬ 
ity  which  can  redound  vastly  to  their  own  good,  enab¬ 
ling  them,  as  it  does,  now  and  forevermore  to  clean  an 


Augean  stable  of  trade  evils  and  abuses  that  have 
cursed  the  grocery  trade  for  generations. 

“Against  this  most  encouraging  attitude  on  the  part 
of  many  large  grocery  manufacturing  concerns  is  to 
be  found,  as  always,  a  minority  group  of  chiselers,  bor¬ 
ing  from  within  and  without,  intent  upon  sapping  the 
strength  of  the  Robinson-Patman  Act  or  any  measure 
that  dries  up  the  stream  of  that  vast  volume  of  dollars 
represented  by  unfair  quantity  discounts,  ‘brokerage’ 
paid  to  the  buyer  or  for  his  benefit  and  discriminatory 
‘advertising’  allowances. 

“But  we  do  not  believe  that  the  enforcement  agencies 
of  the  Federal  Government  are  going  to  permit  this 
supremely  fair  and  just  measure  to  be  wrecked  by  the 
operations  of  a  small  percentage  of  chiselers.  We  be¬ 
lieve  that  both  the  Federal  Trade  Commission  and  the 
Department  of  Justice  fully  realize  the  danger  of  the 
present  situation  and  we  believe  that  these  agencies, 
when  they  have  properly  formed  their  lines,  will  take 
prompt  and  vigorous  action  to  end  the  condition  now 
prevailing  which  puts  the  law  abiding  concerns  on  the 
'  spot  and  allows  the  chiseler  to  get  away  with  his 
chiseling. 

“The  United  States  Wholesale  Grocers’  Association 
has  been  active  ever  since  the  passage  of  the  Robinson- 
Patman  Act  to  the  end  that  this  law  be  quickly  en¬ 
forced  and  that  any  movement  of  its  opponents  be  fore¬ 
stalled  which  looks  toward  nullification. 

“We  would  say  to  every  wholesale  grocer  who  be¬ 
lieves  in  the  principles  of  the  Robinson-Patman  Act 
and  to  every  other  friend  of  this  measure,  that  the 
battle  was  not  over  when  the  Robinson-Patman  Bill 
became  a  law,  but  that  we  must  continue  to  fight  as 
vigorously  as  ever  to  see  that  its  enforcement  is  not 
lost  in  the  vociferous  din  raised  by  the  opposition  and 
that  a  small  minority  of  evasionists,  loophole-seekers 
and  nullificationists  shall  not  avail  to  destroy  this  great 
statute. 

“The  United  States  Wholesale  Grocers’  Association 
has  afforded  the  Federal  Trade  Commission  and  the 
Department  of  Justice  every  aid  and  facility  possible 
and  proper,  looking  towards  a  sound  interpretation  of 
this  measure  and  its  effective  enforcement.  We  shall 
not  cease  our  efforts.  Wholesale  grocers  can  aid  in 
this  work  by  sending  to  us  any  real  evidence  —  not 
merely  hearsay  statements — of  violations  of  the  Act.” 
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PHILLIPS  SALES  COMPAIMY,  Inc. 


Brokers  and  C 


om  mi  SSI  on 


Gunned  G'oo^s  and  Ganners^  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 


All  the  latest  data 

FORMULAE  —  COOKING  TIMES 
COOKING  TEMPERATURES 

are  included  in  the  new  6th  (1936)  edition  of 

“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Canning  Trade 
20  S.  Gay  Street 
Baltimore.  Md. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double. 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORR  AL  LABELING  M  ACHIN  E 
and  other  machinery 


Write  for  Catalogue  and  Jurther  particulars 

MORRAL  BROTHERS,  Morral,  Ohio 


ORDER  PEA  VINER  and  BEAN  SNIPPER 
REPAIR  PARTS  THIS  FALL 

CRCO  field  service  men  are  now  available  to  inspect  your  equip¬ 
ment  and  advise  in  making  necessary  repairs.  Canners  who  can 
have  this  work  done  during  the  fall  season  benefit  not  only  by 
today’s  low  prices  and  special  discounts  but  avoid  costly  delays 
during  the  busy  season. 

CHISHOLM-RYDER  CO.,  INC.,  Niagara  Falls,  N.  y. 


Chisholm-Ryder  Sales  Corp. 
Columbus,  Wis. 


Jas.  Q.  Leavitt  &  Co. 
Ogden,  Utah 


Chisholm-Ryder  Sales  Corp. 
Seattle,  Wash. 


A.  K.  Robins  &  Co..  Inc 
Baltimore,  Md. 


Chisholm-Ryder  Co.,  Niagara  Falls,  Ont. 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


HELP  WANTED 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 


FOR  SALE — One  75  ft.  Can  Conveyor  with  cable  in 
first  class  shape.  Fully  equipped  with  2  H.P.  C.E.-A.C. 
Motor.  Built  in  reduction  gear  both  motor  and  con¬ 
veyor.  Address  Box  A-2126  c/o  The  Canning  Trade. 


FOR  SALE — 4  American  Utensil  Company  Tomato 
Juice  Extractors.  All  in  excellent  condition.  Imme¬ 
diate  shipment.  Address  Box  A-2144  c/o  The  Can¬ 
ning  Trade. 


MACHINERY  FOR  SALE  —  Discontinued  plant. 
Tomato  Finishers;  Label  and  Picking  Tables;  Vege¬ 
table  Peeling  and  Grinding  Machine;  Buffalo  Food 
Choppers;  Can  Conveyors;  Washers  and  Scalders; 
Cypress  Cook  Tanks;  Tomato  Peeling  Tables;  Chile 
Sauce  Filler;  Bottle  Filling  Machine;  2-inch  Copper 
Coils;  Nailing  and  Boxing  Machines;  Box  Stitchers; 
Thermometers.  C.  M.  London  &  Co.,  Greenwood,  Del. 


WANTED  — MACHINERY 


WANTED — One  or  two  used  Bean  Snippers,  Buck 
preferred.  Must  be  in  good  condition.  Address  Box 
A-2145  c/o  The  Canning  Trade. 

WANTED — Two  used  8  or  10  track  Morgan  Nailing 
Machines;  two  used  Strapping  Machines.  State  age, 
condition  and  lowest  cash  price.  A.  K.  Robins  &  Co., 
Inc.,  Baltimore,  Md. 


FOR  SALE  — FACTORIES 


FOR  SALE — Canning  plant  situated  in  Chester 
County,  Pennsylvania.  Fully  equipped  to  pack  whole 
kernel  corn.  Large  acreage  of  corn  and  tomatoes  close 
by.  Address  Box  A-2147  c/o  The  Canning  Trade. 


FOR  SALE — A  Pea,  Corn,  Bean  and  Tomato  Can¬ 
ning  Factory  located  in  Western  Maryland  District, 
equipped  with  good  machinery  and  plenty  of  soft  water 
for  canning  vegetables.  Address  Box  A-2148  c/o  The 
Canning  Trade. 


WANTED — Superintendent  for  modern  dog  food  and  fish 
canning  plant  located  in  Florida.  To  an  experienced  man  this 
is  a  year  round  position  with  an  excellent  future.  Address  Box 
777,  Clearwater,  Fla. 


WANTED — Experienced  Assistant  Sales  Manager  and  Gen¬ 
eral  Superintendent  in  the  canning  and  selling  of  oysters, 
shrimp  and  vegetables  South  Atlantic  Coast.  Only  high  grade 
man  with  ample  experience  considered.  References  required. 
Good  salary  to  right  party.  Address  Box  B-2131  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Superintendent  or  Manager. 
Graduate  of  Massachusetts  Institute  of  Technology.  For  years 
Treasurer  and  Manager  of  a  plant  packing  jellies,  jams,  marma¬ 
lades,  pickles,  etc.  At  present  Supervisor  of  a  large  vegetable 
cannery.  Fine  references.  Address  Box  B-2135  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  or  Foreman. 
Thoroughly  experienced  in  the  managing  of  help  and  know  the 
procedure  for  packing  a  full  line  of  vegetables.  A  machinist 
and  know  closing  machines  and  able  to  keep  other  equipment 
in  repair.  Best  of  references.  Address  Box  B-2134  c/o  The 
Canning  Trade. 


POSITION  WANTED — By  a  recent  graduate  in  horticulture 
from  Ohio  State  University.  Age  26,  married.  Desire  to  gain 
experience  in  production;  can  do  control  work.  Prefer  West 
Coast  with  year  round  work.  Address  Box  B-2142  c/o  The 
Canning  Trade. 


POSITION  WANTED — By  chemist.  Five  years  full  experi¬ 
ence  canning,  preserving  and  food  processing.  Interested  in 
contacting  consulting,  or  other  laboratories  servicing  food  indus¬ 
tries.  Alert,  progressive.  Address  Box  B-2146  c/o  The  Can¬ 
ning  Trade. 

POSITION  WANTED — By  chemist.  Ten  years  experience  in 
general  canning,  cheese  processing,  mayonnaise  and  salad  dress¬ 
ing  products,  jellies  and  jams,  soups,  profitable  new  products. 
Can  act  as  superintendent.  Address  Box  B-2149  c/o  The  Can¬ 
ning  Trade. 


Your  Seed  is  Your  Fortune 

Good  Leonard  Seed — Fine  quality  in  the  can 

CONTRACT  NOW 

PEAS,  BEANS,  CORN,  CUCUMBER,  TOMATO 

and  Other  Seeds  for  the  Canner. 

LEONARD  SEED  COMPANY 

CHICAGO 


is 


S/MPSON 
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•  ELIMINATES  FIRE  HAZARDS 

•  REDUCES  INSURANCE  COSTS 

•  MAKES  FOR  FASTER  SEALING 

Ehctric  capping  steel 


SMILE  AWHILE 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


VERY  NICE  PEOPLE 

He  had  never  been  outside  the  United  States,  and 
neither  had  she,  but  both  were  recounting  their  experi¬ 
ences  abroad. 

“And  Asia.  Ah,  wonderful  Asia.  Never  shall  I  for¬ 
get  Turkey,  India,  Japan — all  of  them.  And  most  of 
all,  China,  the  celestial  kingdom.  How  I  loved  it.” 

She  held  her  ground. 

“And  the  pagados ;  did  you  see  them  ?” 

“Did  I  see  them?”  She  powdered  her  nose.  “My 
dear,  I  had  dinner  with  them.” 


SOAPING  FOR  THE  BEST 
Dora — So  there  was  no  bathtub  at  that  seaside 
hotel  ? 

Nora — No,  it  was  a  case  of  sink  or  swim,  so  I  chose 
the  sink. 


npnrp  one  or  more  today.  Satisfac- 
tion  guaranteed.  Also  in 
elude  order  for  a  Langsenkamp  Electric 
Tipping  Iron.  Exactly  what  you've  wanted. 


WHAT  ABOUT  INTEREST? 

The  town  Shylock  lost  his  purse  containing  a  sum  of 
money.  It  was  found  by  an  honest  man  who  advertised 
for  the  loser.  In  time  the  advertisement  was  answered, 
and  the  finder,  being  satisfied  that  it  belonged  to  the 
money  lender,  cheerfully  returned  it  to  him. 

The  contents  of  the  purse  were  counted  several 
times,  to  the  discomfort  of  the  finder.  “Isn’t  it  all 
there?”  he  asked. 

‘Yes,  but  you  should  remember  you  had  it  over  a 
month.” 


INDIANA 


INDIANAPOLIS. 


TWO  WRONGS  DON’T  MAKE  A  RIGHT 
“Pop,  I’m  quitting  school  tomorrow.” 

“Why,  sonny,  don’t  you  like  your  teacher?” 

“Naw.  Yesterday  she  told  us  that  six  and  six  wuz 
twelve,  and  today  she  said  it  was  nine  and  three.” 


PUTTING  HIM  RIGHT 

The  facetious  young  rr.#n  asked  the  organ  grinder  if 
the  last  piece  that  was  played  was  by  Beethoven. 

“No,  sir,”  was  the  reply,  “by  Handel.” 


He — See  that  man  playing  fullback? 
best  man  in  about  a  week. 

She — Oh,  this  is  so  sudden. 


BEST  OF  THE  LOT 

Mrs.  Jones  decided  to  buy  a  new  hat,  and  visited 
her  favorite  hat  shop.  After  she  had  tried  on  about 
thirty  she  suddenly  spotted  one  she  liked. 

“Yes,”  she  said,  “this  will  do  nicely.  Will  you  please 
send  it  along  as  soon  as  possible  ?” 

‘I  will  if  you  like,  madam,”  answered  the  assistant, 
“but  it  is  the  one  you  were  wearing  when  you  came  in.” 
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Hamachek  Pea  Hulling  Equipment 


entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery,  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds,  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean  pack  - 
and  your  profits? 


FRANK  HAMACHEK  MACHINE  COMPANY 


Established  1880 


Kewaunee,  Wisconsin 


Incorporated  1924 


DOUBLE  VALUE  EXPECT  TO  PAY 

For  One  FILLER 


CORN  FILLER  shown  taken  apart  for  clean- 
ins  without  even  turnins  a  thumb  nut 


OUR  CORN  FILLER-Has  many  uses,  it  \sill  also 
handle  Liquid  and  Semi-Liquid  ground  and  mashed  Sub¬ 
stances,  such  as  Pumpkin,  Crushed  Fruits,  Sweet  Potatoes, 
Potted  Meats,  Jams  and  Preserves,  Lard  and  Molasses. 
It  is  particularly  well  adapted  for 

SOUPS  and  TOMATO  PULP 

Valveless — This  new  corn  filler  has  no  valves,  no  valve  casings,  no  valve 
plungers,  no  valve  slides,  no  valve  operating  cams,  no  valve  plunger 
rollers  or  cut-off  plate.  The  numerous  complicated  features  of  other 
fillers  have  been  entirely  eliminated  which  makes  this  machine  so  simple 
that  there  is  practically  nothing  to  wear  out. 

An  Important  Feature  From  A  Sanitary  Point. 

Quickly  Cleaned — The  seven  pistons  may  be  instantly  lifted  out  and  the 
cylinder  removed  as  a  unit  in  less  than  a  minute. 

Interchangeable  for  all  sizes  of  cans,  from  No.  1  to  No.  3  inclusive  or 
No.  55  to  No.  2  inclusive.  Built  with  or  without  Cooker  Tank. 

Please  write  for  further  details  and  prices 


HANSEN  CANNING  MACHINERY  CORPORATION 

CEDARBURG,  WIS.,  U.  S.  A. 

California  Representative:  KING  SALES  &  ENGINEIERING  CO.,  206-210  First  Street,  San  Francisco,  California 
Intermountain  Representative:  JAMES  Q.  LEAVITT  COMPANY,  1955  Ist  Ave.  Sooth,  Seattle,  Washington.  Also  1523  Twenty-Seventh  St..  Ogden,  Utah 
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THE  MARKETS 

IN  LEADING  CANNED  FCX:>DS  CENTERS 


WEEKLY  REVIEW 

Packs  Drawing  to  a  Close — Prices  Hold  Steady  Through  Season 
— Advance  Expected — Tornado  Damage  Slight — Consumer  De¬ 
mand  Keeps  Distributors’  Stocks  Low 

The  harvest — OW  Dame  Nature  has  been  kind 
in  permitting  the  ripening  and  harvest  of  the  maxi¬ 
mum  from  the  bearing  acreages,  and  thus  staving  off 
what  might  have  been  a  severe  shortage.  All  Septem¬ 
ber,  in  this  region,  has  been  warm  and  dry,  with  very 
light  or  no  rains,  and  so  harvesting  has  been  uninter¬ 
rupted.  Tomato  fields  now  look  more  like  weed  patches, 
but  out  of  them  are  coming  medium  sized,  red  ripe 
tomatoes  of  good  flavor,  and  the  canners  are  making 
the  most  of  it.  Unquestionably  the  crop  is  drawing  to 
its  close,  and  in  this  Tri-State  region  has  been  a  good 
one.  That  is  fortunate,  since  it  will  help  out — and  in 
fact  has  been  helping  out — ^the  less  fortunate  tomato 
canning  regions,  practically  the  entire  central  western 
region,  including  the  Ozarks.  The  U.  S.  forecast  indi¬ 
cated  a  yield  on  the  tomato  crop  about  equal  to  the 
1935  crop ;  but  it  is  known  that  tomato  product  makers 
have  drawn  unusually  heavily  upon  the  supply,  and 
there  have  been  more  fresh  tomatoes  shipped  to  market 
than  in  any  previous  season.  All  this  takes  away  from 
the  ultimate  canned  tomato  pack.  If  the  Tri-Staters 
can  make  up  the  shortage  in  other  regions,  and  in  that 
way  produce  a  pack  of  canned  tomatoes  equal  to  last 
year,  it  will  be  a  God-send ;  but  that  is  too  much  to  ex¬ 
pect.  Remember  there  was  no  carry-over  from  last 
year,  so  that  the  market  starts  from  scratch.  In  fact, 
with  the  very  beginning  of  canning,  demand  was  so 
heavy  for  immediate  consumption,  the  canners  were 
unable  to  accumulate  any  surplus.  We  will  probably 
witness  the  quickest  cleaning  out  of  stocks  from  can¬ 
ners’  hands  ever  on  record.  The  low  prices  on  canned 
tomatoes  have  lead  to  this,  because  wise  traders,  see¬ 
ing  the  shortage  in  peas  and  corn,  knew  that  demand 
for  canned  tomatoes  would  be  increased,  and  they  took 
the  goods  while  the  prices  were  so  heavily  in  their 
favor.  Later  on,  after  the  canners  have  been  cleaned 
out  of  stock,  prices  will  almost  surely  advance  5  cents 
to  10  cents  per  dozen  all  down  the  line. 

Right  now  much  is  being  made  of  any  little  break  in 
canned  tomato  prices.  There  is  not  much  of  it,  but  it 
would  be  a  miracle  if  there  had  not  been  some  break 
in  tomato  prices  during  the  canning  season.  No  one 
has  ever  seen  a  season  when  that  has  not  taken  place, 
even  during  the  war  time.  But  it  is  the  smallest  and 
shortest  this  year ;  another  record. 

Three  years  ago  a  tornado  ended  the  tomato  crop  of 
this  region,  but  in  August.  Last  week’s  tornado  was 


mainly  wind,  except  upon  the  very  edge  of  the  conti¬ 
nent,  along  the  Atlantic  Ocean.  Some  damage  was 
done,  but  nothing  like  what  was  done  by  the  tidal  wave 
which  accompanied  the  1933  storm. 

Meantime  corn  has  made  the  best  of  its  chances  and 
the  canners  have  kept  step  with  it.  All  up  the  Atlantic 
coast,  to  Maine,  the  month  has  been  favorable,  and  they 
have  added  all  that  was  possible  to  the  year’s  unavoid¬ 
able  short  supply  of  canned  corn.  There  have  been 
rumors  of  slight  cuts  in  prices  in  this  item,  but  there 
are  more  rumors  than  facts.  Canners  know  that  they 
have  good  property  in  canned  corn,  and  all  of  them 
have  sold  enough  to  permit  them  to  rest  easy,  even  at 
the  good  prices  ruling.  Here  again  the  distributors 
will  probably  wake  up  suddenly  to  the  fact  that  the 
canners  have  sold  out  completely,  and  very  much  earlier 
than  usual. 

The  string  bean  pack  and  crop  were  better  than 
early  indications  seemed  to  promise,  and  canners  have 
taken  advantage  of  this.  Here  again  the  rumor  mon¬ 
gers  said  prices  had  dropped  down  below  80  cents  for 
standard  cuts.  Maybe  some  canner  or  two  has  cleaned 
out  at  a  slight  cut  under  the  market,  but  if  you  think 
this  a  permanent  or  general  weakness  you  will  be  teas¬ 
ing  yourself.  Bear  in  mind  that  food  consumption  is 
steadily  increasing,  and  is  today  even  heavier  than  it 
was  in  1935,  which  saw  a  phenomenal  gain.  Retailers 
cannot  keep  stocks  enough  to  be  comfortable,  in  face 
of  the  heavy  demands.  The  goods  are  not  being  stored ; 
they  are  going  right  into  consumption.  There  was 
some  case  buying  by  the  frightened,  in  face  of  the 
drought  and  its  threats,  but  not  enough  to  have  any 
effect  upon  the  steady  retail  demand.  Our  consumers 
have  come  to  depend  upon  the  canners  to  keep  their 
pantries  well  supplied,  even  in  years  of  drought  and 
crop  shortage,  and  they  have  not  been  disappointed. 
Here  is  the  answer  to  crop  insurance,  in  so  far  as  hu¬ 
man  foods  are  concerned,  with  the  exception  of  wheat, 
and  that  seems  to  take  care  of  itself.  The  ideal  crop 
insurance  is  canning. 

Canned  fruits  are  in  good  demand  and  the  market 
holding  Arm. 

Canned  flsh  is  likewise  in  good  position,  red  salmon 
having  moved  up  to  $2.15.  The  supply  of  shrimp  is 
improving,  and  is  badly  needed,  in  face  of  a  heavily 
increased  market. 

Canned  foods  are  in  splendid  condition,  and  need  only 
the  support  of  the  canners  themselves,  to  insure  a  full 
year’s  satisfactory  business,  from  now  until  the  end 
of  next  canning  season. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Prices  Hold  with  Increased  Demand — Tomatoes  Strong  at  Cur¬ 
rent  Prices — Questionable  Extent  of  Future  Deliveries  Holds 
Corn  at  Standstill — Heavy  Movement  of  Salmon — Peach  Pack 
Exceeds  Expectations — No  Advertising  Allowance  by  A.  C.  M. 

A.  Members 

New  York,  Sept.  25,  1936. 

HE  SITUATION — Improved  demand  for  canned 
foods  generally  has  characterized  the  market  dur¬ 
ing  the  past  week.  Prices  have  shown  a  generally 
firm  undertone  during  the  period,  with  the  tendency 
still  apparently  toward  higher  levels.  Demand  for 
west  coast  canned  foods  for  immediate  shipment  has 
been  stimulated  by  the  possibility  of  a  general  walk¬ 
out  of  dock  workers  on  the  Pacific  Coast  at  the  end  of 
the  month,  with  a  resultant  tie-up  in  shipments  for  the 
east  coast  via  the  intercoastal  water  carriers.  Excep¬ 
tionally  heavy  shipments  of  salmon  and  canned  fruits 
are  now  en  route  from  the  coast  to  eastern  ports. 

THE  OUTLOOK — Current  improved  demand  for 
canned  foods  is  expected  to  continue  well  into  the  clos¬ 
ing  quarter  of  the  year.  Distributors’  inventories  of 
many  canned  foods  items  are  below  normal,  and  with 
a  tight  situation  prevailing  in  primary  markets,  there 
is  more  incentive  for  jobbers  to  anticipate  later  re¬ 
quirements  in  order  to  secure  themselves  adequate  sup¬ 
plies  for  distributing  requirements  into  the  1937  pack 
season. 

TOMATOES — Southern  canners  are  getting  a  fairly 
broad  demand  for  spot  tomatoes,  and  the  market  is  in 
steady  position.  Prompt  shipment  goods  are  quoted  at 
421/2  cents  and  up  for  standard  Is,  65  to  671/1  for  2s, 
$1.00  and  up  for  3s,  and  $2.90  and  up  for  10s.  Quota¬ 
tions  on  Indiana  tomatoes  are  unchanged  this  week, 
and  the  coast  market  is  also  without  quotable  change. 
Apparently,  there  are  but  limited  quantities  of  toma¬ 
toes  available  in  southern  markets  at  the  inside  prices 
above  quoted,  and  a  refusal  by  other  canners  to  meet 
these  quotations  on  competitive  bids  would  probably 
be  reflected  in  an  immediate  stiffening  in  tomato  values 
at  the  canneries. 

FROZEN  FOODS  SALES — The  canned  foods  trade 
was  considerably  interested  this  week  in  an  announce¬ 
ment  by  General  Foods  Corporation  that  it  will  double 
its  distribution  of  frosted  foods  in  the  New  York  area 
and  will  substantially  broaden  distribution  of  these 
products  in  other  eastern  cities.  Sales  volume  of  these 
quick  frozen  foods  has  increased  rapidly  during  the 
past  two  years,  and  demand  has  run  far  in  excess  of 
available  supplies  during  this  period.  The  company  is 
now  gearing  its  operations  to  take  care  of  the  con¬ 
stantly  broadening  demand  for  these  meats,  fish,  vege¬ 
tables,  and  fruits,  which  in  the  minds  of  many  offer 
a  definite  threat  to  canned  foods  volume. 

CORN — Buyers  are  inclined  to  hold  off  the  market 
for  fancy  corn  pending  final  advices  on  deliveries 
against  future  contracts.  Maine  canners,  it  is  now  in¬ 


dicated,  will  pro-rate  in  some  instances,  although  deliv¬ 
eries  will  be  fairly  large,  ranging  from  80  per  cent  and 
upwards.  Deliveries  by  canners  in  the  mid-west,  how¬ 
ever,  will  be  much  lighter.  Standard  corn  buying  has 
eased  off  slightly.  Fresh  corn  is  available  in  the  mar¬ 
ket  at  extremely  low  prices  as  the  season  nears  an 
end,  and  sales  volume  of  the  canned  product  is  feeling 
this  competition  at  the  moment. 

PEAS — The  market  has  been  without  important 
change  during  the  period  under  review.  Buying  is  gen¬ 
erally  of  light  volume  at  the  moment,  with  canners 
showing  continued  firm  price  views. 

SALMON — Reports  from  the  northwest  indicate  an 
exceptionally  heavy  movement  of  canned  salmon  in  re¬ 
cent  months,  with  new  pack  goods  moved  into  distri¬ 
buting  channels  in  record  volume.  Pinks  have  devel¬ 
oped  a  stronger  undertone,  and  while  offerings  are  still 
being  made  at  $1.00,  packers  are  talking  a  $1.05  market 
for  the  near  future.  Chums  hold  steady  at  95  cents 
and  up,  and  reds  are  firm  at  $2.10,  all  quotations  f.  o.  b. 
Seattle.  A  few  sellers  are  still  offering  reds  at  $2.05. 

OFFER  NEW  SARDINES — California  packers  are 
offering  new  pack  sardines  for  shipment  next  month 
at  $2.75  for  ovals,  with  No.  1  tails  posted  at  $2.30, 
f.  o.  b.  canneries. 

PEACHES — Fears  of  a  shortage  of  cling  peaches, 
based  upon  early-season  estimates  of  an  8,000,000-case 
pack  in  California  this  season,  have  been  set  at  rest 
by  later  developments  on  the  coast.  It  is  now  reported 
in  reliable  circles  that  this  year’s  pack  will  exceed  10,- 
000,000  cases,  and  will  be  but  little  under  last  year’s 
production  of  10,800,000  cases.  The  new  season’s  pack 
comes  onto  a  fairly  strong  market,  due  to  the  close 
cleanup  of  carryover  stocks.  Peach  quotations  hold 
steady,  with  standard  21/2S  firm  at  $1.45  on  the  coast. 

A.  &  P.  ALLOWANCES — Trade  circles  here  read 
with  interest  reports  in  a  New  York  daily  indicating 
that  “most  sellers”  have  resumed  the  granting  of  ad¬ 
vertising  allowances  to  A.  &  P.  and  that  similar  allow¬ 
ances  would  be  restored  to  other  classes  of  distributors. 
According  to  Paul  S.  Willis,  president  of  Associated 
Grocery  Manufacturers  of  America,  leading  manufac¬ 
turers  enrolled  in  the  ranks  of  that  group  have  not 
restored  advertising  allowances  and  will  take  no  action 
in  that  direction  pending  further  studies  of  the  legal 
and  other  aspects  of  such  a  step. 

FRUIT  SALAD  FIRM — Coast  canners  are  talking 
higher  prices  for  fruits  for  salad  and  fruit  cocktail,  as 
a  result  of  increased  packing  costs  incidental  to  the 
recent  firming  up  in  the  position  of  canned  fruits  gen¬ 
erally.  No  actual  price  advances  have  been  made  effec¬ 
tive  as  yet,  however. 
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CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  *‘The  Canning  Trade” 

General  Market  Strong,  Distributors  Clamoring  for  Deliveries — 
Weather  Condition  Commands  Attention  of  Packers — Offer¬ 
ings  on  New  Packs  in  Good  Demand,  Prices  Firm — Chains  Fea¬ 
turing  Standard  Peaches — Shrimp  Pack  Light,  Production  Cost 
Advanced 

Chicago,  Ill.,  Sept.  25, 1936. 

HE  WEATHER — The  past  Tuesday  was  the  last 
day  of  Summer  and — what  a  Summer.  It  will  be 
remembered  for  many  a  year  by  all  connected  with 
the  producing  and  distributing  of  food. 

Chicago  and  the  surrounding  territory  has  been  en¬ 
joying  a  few  days  of  real  pleasant  sunshine,  welcomed 
indeed  after  the  rainy  period  that  prevailed  most  of 
the  first  half  of  the  month. 

GENERAL  MARKET — The  trade  as  a  whole  are 
still  clamoring  for  deliveries.  They  want  the  merchan¬ 
dise  shipped  that  they  have  purchased.  Several  items 
are  slow  in  reaching  Chicago.  Quite  a  little  fill-in  buy¬ 
ing  goes  on  from  day  to  day.  The  market  is  firm,  there 
is  a  strong  undertone  to  it  and  if  there  are  any  weak 
spots,  your  correspondent  has  not  been  able  to  find  any 
signs  of  them. 

TOMATOES — Command  the  attention  of  all.  Every¬ 
one  is  anxiously  looking  to  Indiana  and  Ohio  as  the 
packing  season  in  those  two  states  progresses.  More 
favorable  weather  the  past  few  days  has  aided  the  can- 
ners  and  the  receipts  from  the  growers  have  improved. 

There  is  always  someone  though  that  is  around  to 
take  the  joy  out  of  life  and  rumor  has  it  that  a  frost 
is  likely  to  fall  during  the  last  two  days  of  this  month. 

The  market  continues  strong  at  the  same  prices  as 
quoted  in  this  column  last  week.  Buying  seems  lim¬ 
ited  but  this  is  due  more  to  limited  offerings  from  pri¬ 
mary  sources. 

CORN — ^Wisconsin  canners  came  through  with  bet¬ 
ter  production  on  the  late  plantings  than  was  figured 
on.  Some  nice  standard  white  corn  has  been  offered 
in  Chicago  during  the  past  week.  Sales  are  reported 
as  low  as  95  cents  f.  o.  b.  Wisconsin  factory  for  No.  2 
standards  but  in  the  main  canners  are  holding  and 
claim  to  be  getting  $1.00. 

Ruling  prices  on  other  grades  are  the  same  as  noted 
a  week  ago. 

PEAS — A  steady  and  regular  daily  booking  of  small 
business  seems  to  be  the  fashion.  On  assorted  orders, 
canners  are  willing  to  give  and  take  a  little.  One  could 
not  call  the  market,  however,  anything  else  but  firm. 
Some  No.  10  tin  peas  have  been  wanted  like  No.  10  tin 
standard  No.  5  Sv.  sweet  peas,  an  item  that  is  prac¬ 
tically  exhausted  in  the  Badger  State. 

GREEN  AND  WAX  BEANS — With  the  lower  prices 
prevailing  in  Maryland,  Delaware  and  Pennsylvania, 
Michigan  and  Wisconsin  canners  have  shown  a  tend¬ 


ency  to  meet  the  buyer  at  least  half  way  with  the  result 
that  sales  have  been  made  during  the  week  under  re¬ 
view: 

No.  2  tin  Standard  Cut  Wax,  at  90  cents  factory ;  No. 

2  tin  Standard  Cut  Green,  at  85  cents  factory;  No.  2 
tin  Extra  Standard  Cut  Green  or  Wax,  at  $1  factory : 
No.  2  tin  Fancy  Cut  Green  or  Wax,  at  $1.10  factory. 

BEETS — Canners  report  considerable  trouble  with 
this  year’s  crop  because  of  the  dry  rot,  necessitating 
considerable  culling,  sorting,  etc.  Two  large  buyers 
from  New  York  State  have  been  trying  to  purchase 
beets  in  Wisconsin  and  this  has  added  to  the  general 
strength  of  the  canners.  The  going  market  is : 

No.  2  Fancy  Wis.  Cut  Beets,  at  75  cents  factory;  No. 
21^  Fancy  Wis.  Cut  Beets,  at  90  cents  factory;  No.  10 
Fancy  Wis.  Cut  Beets,  at  $3.25  factory. 

APPLES  AND  APPLESAUCE— New  York  State 
canners  have  now  named  prices  on  apples  ranging  from 
$4  to  $5  f.  0.  b.  factory,  depending  upon  the  grade.  Size¬ 
able  business  is  being  entered.  Applesauce  seems  to 
be  going  a  little  slow. 

BERRIES — Prices  on  the  berry  line  have  advanced 
to  such  high  levels,  particularly  No.  10  tins,  that  little 
or  no  interest  prevails.  The  going  market  is  quoted: 

No.  10  Black  Raspberries,  at  $7.50  factory;  No.  10 
Red  Raspberries,  at  $7.50  factory;  No.  10  RSP  Cher¬ 
ries,  at  $7  factory;  No.  10  Blueberries,  at  $8  factory. 

CALIFORNIA  FRUITS — Leading  chains  in  this 
market  are  featuring  No.  21/4  standard  California 
peaches  at  15  cents  per  can  to  the  consumer,  which 
makes  it  rather  difficult  for  the  independent  retailer  to 
compete.  Markets  in  California  are  firm  not  only  on 
peaches  but  apricots  as  well.  Only  a  limited  volume  of 
business  is  being  booked  now. 

PEARS — The  pack  is  progressing  in  Oregon  and 
Washington  and  new  goods  have  already  been  received 
by  the  local  trade.  Canners  generally  anticipate  higher 
prices,  due  largely  to  increased  costs  which  in  turn 
were  due  to  the  rather  exorbitant  demands  of  the 
unions.  No.  2i^  standard  pears  are  quoted  at  $1.45 
with  choice  $1.65  Coast. 

KIEFER  PEARS — Now  being  offered  out  of  Michi¬ 
gan  on  the  basis  of : 

No.  21/2  Kiefers  30  deg.,  at  $1.35;  No.  21/2  Kiefers 
20  deg.,  at  $1.30;  No.  2  Kiefers  30  deg.,  at  $1.10;  No. 
10  Kiefers  30  deg,,  at  $4.75. 

EVAPORATED  MILK — The  market  continues  firm 
with  the  minimum  carload  price  $3.15  delivered  Chi¬ 
cago,  on  non-advertised  brands.  It  is  reported  that  the 
flow  of  milk  has  fallen  off  considerably  and  this  in  the 
face  of  improved  pasturage  conditions. 

SHRIMP — Gulf  canners  raised  the  price  to  the  fish¬ 
ermen  of  $1  per  barrel  but  even  that  did  not  produce 
results.  Conditions  are  reported  unfavorable  on  the 
Atlantic  Coast  with  all  of  the  canners  in  that  district 
withdrawn  from  the  market.  The  packing  season  will 
run  for  two  more  months  but' up  to  date  the  pack  has 
been  very  light.  The  market  is  firm  on  the  basis  of: 

No.  1  Fancy  Large,  at  $1.35 ;  No.  1  Fancy  Medium, 
at  $1.30 ;  No.  1  Fancy  Small,  at  $1.25. 


24 


THE  CANNING  TRADE 


September  28, 19S6 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  ‘‘The  Canning  Trade" 

Shrimp  Packers  Idle  — Buyers  Offering  Fancy  Prices—  Demand 
Exceeds  Supply — Oysters  in  Good  Demand  with  Unfavorable 
Weather — Canning  to  Start  Middle  of  December 

Mobile,  Ala.,  Sept.  25, 1936. 

SHRIMP — The  shrimp  canneries  in  Alabama  were 
idle  last  week  on  account  of  no  shrimp  and  the  few 
that  were  caught  went  to  the  raw,  headless  shrimp 
dealers  and  were  shipped  out  fresh  on  ice.  Similar  con¬ 
ditions  existed  in  Mississippi  and  Louisiana,  therefore 
production  was  at  a  standstill  last  week. 

It  looks  like  this  is  going  to  be  a  lean  year  in  shrimp 
production. 

August  and  September  are  usually  the  peak  months 
in  shrimp  canning  operations  in  this  section,  but  so  far 
this  season  these  two  months  have  made  a  very  poor 
showing  and  we  haven’t  many  more  days  in  September. 

Of  course,  the  shrimp  season  is  not  over  with,  but 
when  the  best  months  of  the  pack  were  so  light,  there 
is  very  little  hopes  of  this  section  turning  out  anything 
like  a  normal  pack  this  season. 

It  is  understood  that  buyers  are  offering  a  hike  in 
the  price  in  order  to  get  deliveries  of  their  orders,  but 
there  have  been  so  few  shrimp  canned  and  none  in 
stock  for  the  canners  to  avail  themselves  of  this  boost 
in  the  price. 

Offers  of  $1.40  per  dozen  for  No.  1  medium  and  $1.50 
for  No.  1  large  have  been  reported,  which  may  sound 
big,  yet  taking  into  consideration  the  low  ebb  at  which 
the  pack  has  been  moving,  the  price  offered  is  not  out 
of  line  with  the  extra  cost  of  production  and  canners 
could  not  possibly  get  rich  at  it. 

The  Alabama  factories  have  raised  the  price  to  the 
fishermen  $1  per  barrel  with  the  hope  of  boosting  pro¬ 
duction  and  while  this  may  not  do  very  much  towards 
increasing  production,  yet  it  will  enable  the  fishermen 
to  meet  the  expenses  of  the  trip  and  thus  be  in  position 
to  stick  with  it  a  little  longer  until  the  shrimp  show  up. 

A  shrimp  trawl  boat  has  to  catch  almost  a  barrel  of 
shrimp  to  defray  the  expenses  of  trip,  which  lasts  a 
day,  therefore  when  shrimp  boats  are  averaging  around 
a  quarter  to  a  half  barrel  shrimp  per  trip,  they’re  going 
in  the  hole  and  it  is  going  to  take  one  or  two  weeks  of 
heavy  catching  of  shrimp  to  make  up  for  these  accumu¬ 
lated  losses  on  the  trips. 


Canners  report  that  they  have  no  shrimp  to  sell, 
hence  are  not  quoting  prices,  therefore  any  one  that 
has  a  stock  of  shrimp  on  hand  now  could  get  almost 
any  reasonable  price  that  he  asked. 

OYSTERS — Notwithstanding  the  hot  weather  that 
is  prevailing,  oysters  are  selling  remarkably  well  and 
while  only  a  comparatively  few  boats  are  engaged  in 
the  tonging  of  oysters,  yet  there  is  a  ready  market  for 
all  they  produce.  Folks  are  oyster  hungry  after  doing 
without  them  through  the  Summer  months. 

The  majority  of  the  boats  are  engaged  in  shrimp 
trawling  at  this  time  of  the  year  and  will  not  go  to 
oystering  until  the  shrimp  seasons  closes,  which  is 
when  the  canning  of  oysters  start. 

The  water  is  still  salty  in  the  bay,  but  the  oysters 
are  in  good  condition  considering  this  and  they  have  an 
excellent  flavor. 

Oysters  are  best  for  stews,  soup  and  gumbo  at  this 
time  of  the  year,  because  these  dishes  require  plenty 
of  oyster  flavor.  On  the  other  hand,  fat  oysters  are 
better  for  frying,  because  they  retain  their  size  better. 
An  oyster  in  medium  condition — not  too  poor  nor  too 
fat — is  best  for  eating  raw,  because  if  too  poor,  it  is 
like  a  bladder  and  if  too  fat,  it  has  not  much  taste  or 
flavor. 

However,  the  condition  of  the  oyster  does  not  seem 
to  have  very  much  bearing  on  the  eating  habits  of  the 
people,  because  fried  oysters  are  being  served  at  this 
time  of  the  year  just  as  often  as  stewed  and  vice  versa 
stewed  oysters  are  served  regularly  in  the  dead  of  Win¬ 
ter  when  oysters  are  plump  and  fat. 

The  canning  of  oysters  will  not  start  until  about  the 
middle  of  December. 

The  price  of  canned  oysters  is  $1  per  dozen  for  four 
ounce;  $1.05  for  five  ounce  and  $2.15  for  ten  ounce, 
f.  o.  b.  factory. 

Jt  jit 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade" 

Fruit  Crops  Running  Close  to  Estimates — ^Tomato  Packing 
Under  Way — Demand  Runs  to  Juice — Expect  Higher  Pineapple 
Prices — Asparagus  Movement  Steady — Shopping  for  Spinach — 
Apples  Advance 

Berkeley,  Calif.,  Sept.  25, 1936. 

RUIT  CROPS — The  output  of  fruits  in  California 
has  been  closely  in  step  with  the  estimates  made 
from  time  to  time  by  the  California  Cooperative 
Crop  Reporting  Service,  conducted  under  the  direction 
of  E.  E.  Kaufman.  In  several  instances  the  estimates 
of  this  organization  were  definitely  higher  than  those 
of  grower  bodies  but  their  accuracy  indicates  painstak¬ 
ing  efforts  and  the  development  of  a  splendid  crop  re¬ 
porting  system.  With  the  exception  of  olives,  most 
fruits  in  which  canners  are  directly  interested  have 
been  harvested.  In  the  September  report,  it  is  pointed 
out  that  the  outlook  for  apples  is  the  same  as  a  month 
ago,  production  being  placed  at  8,694,000  bushels,  or 
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slightly  less  than  an  average  crop.  Apricot  produc¬ 
tion  stands  at  223,000  tons,  the  entire  crop  having  been 
harvested  this  year.  The  pear  forecast  stands  at  236,- 
000  tons,  with  a  large  part  of  the  crop  harvested.  The 
cling  peach  crop  amounted  to  about  307,000  tons,  of 
which  about  263,000  tons  were  harvested.  The  free¬ 
stone  peach  crop  totaled  about  170,000  tons,  or  a  little 
more  than  was  expected.  This  is  about  29,000  tons 
more  than  the  crop  of  last  year  and  about  the  same  as 
that  of  1934.  More  of  this  fruit  was  shipped  to  the 
fresh  markets  than  last  year,  owing  to  short  crops 
elsewhere.  Olives  promise  but  about  one-half  a  full 
crop,  but  all  the  fruit  grown  will  be  harvested,  unless 
damaged  by  frost. 

PEACHES — The  pack  of  cling  peaches,  estimated 
by  the  California  Canning  Peach  Industry  Board  on  the 
basis  of  deliveries  to  canneries  to  September  12,  is 
10,231,819  cases.  A  total  of  262,547.24  tons  had  been 
delivered  to  canners  to  this  date  and  it  is  not  believed 
that  more  than  500  tons  additional  would  come  in  be¬ 
fore  the  end  of  the  season.  Of  the  total,  231,440.68 
tons  were  packed  as  canned  peaches,  28,853.90  tons 
were  packed  as  fruit  cocktail  and  fruits  for  salad,  and 
2,252.66  tons  as  pickled  peaches.  The  pack  figures  are 
estimates,  subject  to  correction  and  compare  with  a 
pack  last  year  of  10,850,492  cases.  The  season’s  pack 
is  definitely  larger  than  had  been  estimated,  even  after 
the  packing  season  was  well  under  way.  Only  No.  1 
fruit  was  handled  and  growers  received  a  minimum  of 
$30  a  ton  for  the  fruit  harvested.  It  is  anticipated  that 
the  fund  for  advertising,  to  which  growers  and  can¬ 
ners  contributed  on  an  equal  basis,  will  be  about  $240,- 
000.  Not  a  large  sum,  as  advertising  funds  go,  but  one 
which  can  be  made  to  do  a  lot  of  good. 

TOMATOES — The  packing  of  tomatoes  is  in  full 
swing,  now  that  work  on  peaches  and  pears  is  largely 
at  an  end.  From  several  of  the  more  important  dis¬ 
tricts,  reports  are  coming  to  the  effect  that  the  output 
of  solid  pack  is  disappointing.  This  is  rather  surpris¬ 
ing,  since  weather  conditions  seem  quite  favorable. 
Anyway,  it  seems  a  fact  that  tomatoes  are  not  color¬ 
ing  as  they  should  and  that  the  early  pack  is  running 
largely  to  standards  and  to  juice.  The  demand  for 
the  latter  seems  to  be  more  active  than  for  canned 
tomatoes.  Most  of  the  business  on  juice  seems  to  be 
at  65  cents  and  80  cents  for  No.  1  and  No.  2  sizes, 
respectively.  The  output  of  tomatoes  and  tomato  prod¬ 
ucts  is  anybody’s  guess,  of  course,  it  being  dependent 
on  weather  conditions  during  the  next  few  weeks. 

PINEAPPLE — One  keeps  hearing  talk  about  a  new 
pineapple  list  on  a  higher  basis,  but  this  is  not  coming 
direct  from  the  main  factors  in  the  industry.  It  will 
be  surprising,  however,  if  there  is  not  a  revision  up¬ 
ward,  as  fruits  with  which  pineapple  is  in  active  com¬ 
petition  have  advanced  materially.  In  the  meantime, 
the  trade  would  like  to  know  what  last  year’s  pack 
amounted  to,  and  that  of  the  year  before. 

ASPARAGUS — A  remarkably  steady  market  is  be¬ 
ing  experienced  on  asparagus,  with  sales  showing  little 
variation  week  by  week.  The  heavy  buying  was  done 
early  in  the  season  but  there  is  a  class  of  trade  that 
depends  on  canners  to  carry  the  stocks  and  fills  its  re¬ 
quirements  as  the  goods  are  needed.  Prices  remain 


JUDGE 
SYRUPER 
and  FILLER 


Fills  soup,  puree,  juice,  hot  sauce,  oil,  beer 
etc.,  at  hish  speed,  without  spill  and  every 
can  of  uniform  fill. 

No.  10—40  cans  per  minute 
No.  — 1 30  cans  per  minute 
No.  1  Tall — 1  50  cans  per  minute 
Picnic  &  8  oz. — 200  cans  per  minute 

No  Mashed  Cans 
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without  change  and  none  is  expected  in  the  immediate 
future. 

SPINACH — Is  likewise  moving  off  steadily,  but  busi¬ 
ness  is  confined  to  a  comparatively  few  firms  as  several 
are  completely  sold  out.  Canners  are  buying  from 
one  another  in  an  effort  to  fill  out  assortments  and  care 
for  their  trade.  Most  of  the  business  is  on  a  basis  of 
$1.25  for  No.  21/^  and  everything  offered  is  given  close 
examination,  owing  to  the  variance  in  quality. 

APPLES — Coast  pack  apples  have  advanced  in  price 
of  late,  canners  having  been  unable  to  secure  raw 
stock  at  anywhere  near  the  figures  of  former  years.  In 
fact,  the  prices  prevailing  this  year  are  more  than  dou¬ 
ble  those  of  recent  years.  As  a  result,  prices  on  No. 
10  heavy  pack  have  been  advanced  to  $3.50  and  $4.00. 

ot 

EAST  INDIES  CULTIVATING  MORE 
DERRIS  ROOT 

According  to  a  recent  press  announcement  by 
the  Department  of  Commerce,  interest  of 
^  American  manufacturers  in  derris  or  tuba  root 
as  a  source  of  insecticide  materials  has  resulted  in 
some  active  cultivation  of  the  plant  in  the  East  Indies, 
as  well  as  in  the  Philippines. 

As  yet  imports  of  derris  into  the  United  States  have 
been  relatively  small.  Receipts  during  the  first  half  of 
the  current  year  amount  to  only  311,000  pounds,  valued 
at  $27,000.  More  than  95  per  cent  of  the  total  origi¬ 
nated  in  British  Malaya,  the  balance  coming  from  the 
Philippines,  statistics  show. 
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WISCONSIN  CHANGES  DATES 

WISCONSIN  CANNERS  ASSOCIATION  has  changed  the 
date  of  its  annual  meeting  and  convention  to  Monday, 
Tuesday  and  Wednesday,  November  16, 17, 18,  in  order 
to  avoid  conflict  with  the  dates  set  by  the  Indiana  Can¬ 
ners  Association  for  its  annual  meeting  and  to  permit 
those  who  had  planned  to  attend  both  meetings  to 
do  so. 

CONVENTION  DATES 

NOVEMBER  16-18,  1936 — ^Wisconsin  Canners,  An¬ 
nual,  Schroeder  Hotel,  Milwaukee. 

NOVEMBER,  19-20,  1936 — Indiana  Canners,  Fall, 
Claypool  Hotel,  Indianapolis. 

DECEMBER,  8-9,  1936 — Ohio  Canners,  Annual. 
DECEMBER  10-11,  1936 — Association  of  New  York 
State  Canners,  Annual. 


JAPAN  INCREASING  ITS  ASPARAGUS  OUTPUT 

PRIOR  to  1932  practically  the  only  canned  asparagus 
sold  in  Japan  was  American,  but  since  that  time 
two  Japanese  companies  have  entered  the  field,  one  of 
which  started  with  a  pack  of  6,000  cases  in  1933  and 
is  expected  to  put  up  30,000  to  40,000  cases  this  year, 
according  to  the  American  trade  commissioner  in 
Tokyo.  A  second  firm  is  expected  to  can  about  10,000 
cases  this  year. 

Shipments  of  American  asparagus  to  Japan,  practi¬ 
cally  all  of  which  has  been  the  white  type,  totaled  about 
807,000  pounds  in  1934.  In  earlier  years  they  have 
been  as  high  as  1,170,000  pounds. 

With  the  Japanese  output  of  canned  asparagus  in¬ 
creasing,  it  is  anticipated  that  imports  from  the  United 
States  will  rapidly  decline.  The  domestic  product  sells 
at  a  lower  price  and  is  protected  by  an  import  duty.  It 
is  predicted  that  Japan  will  soon  pass  from  an  import¬ 
ing  to  an  exporting  basis  on  canned  asparagus. 

Asparagus  is  distinctly  a  luxury  food  in  Japan,  con¬ 
sumed  by  only  a  limited  class  of  people.  The  bulk  of  it 
is  consumed  in  hotels,  clubs,  etc. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1936  ALMANAC 

use  yours  for  all  canning  data 


MODERN  / 

DESIGNS 


to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PANV 


I NC OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 


September  28, 1936 


THE  CANN  I  NC  TRADE 


21 


CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”;  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGETABLES— Continued 


£:afitern 
Low  High 


ASPARAGUS 

White  Coloeaal,  No.  2Vi........— 

Large,  No.  2^ . . 

Medium,  No.  2^ . — . . 

Green  Mam.,  No.  2  ro.  cans.... 

Medium,  No.  1  tall . . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq.... 

Small.  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANS 


STRINGLESS  BEANS 
Fancy  Cut  Green,  No.  2....— __ 

No.  10 . . . 

Ehc.  Std.  Cut  Green,  No.  2 . 

No.  10 . 

Std.  Cut  Green,  No.  2 . 

No.  10 . . 

Fancy  Whole  Green,  No.  2 . 

No.  10 . . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10 . . 

Std.  Whole  Green,  No.  2 . — 

No.  10 . — 

Fancy  Cut  Wax,  No.  2 . 

No.  10 . 

Ex.  Std.  Cut  Wax,  No.  2..... . 

No.  10 . 

Std.  Cut  Wax,  No.  2 . 

No.  10 . 

Fancy  Whole  Wax,  No.  2. . 

No.  10 . 

Ex.  Std.  Whole  Wax,  No.  2.„... 

No.  10 . . 

Std.  Whole  Wax,  No.  2 . 

No.  10 . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 

LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green .  1 

No.  10  . 

No.  2  Green  &  White . 

No.  10  . . . 

No.  2  Fresh  White . 

No.  10  . . .  4 

No.  2  Soaked . 

BEETS 

Baby,  No.  2 . . 

No.  2%  . 

Std.  Cut,  No.  2 . . . . 


90  1.15 


.70 


Ex.  Std.  Cut,  No.  2.. 
No.  2%  . 


Std.  Sliced,  No.  2 . 

No.  2%  _ 

No.  10  . 

Ex.  Std.  Sliced,  No.  2.. 
No.  10  . 

CARROTS 

Std.  Sliced,  No.  2 . 


No.  10  . 

PEAS  AND  CARROTS 

Std.  No.  2 . . . 

Fancy  No.  . . . 

CORN — Wholegraln 
Yellow,  Fancy  No.  2, 

No.  10  . . . 

Ex.  Std.  No.  2 . 

No.  10  . . . 

Std.  No.  2 . 

No.  10  . . . 


Central 
Low  High 


.47^4 

.47% 

.65 

.60 

.90 

.90 

1.00 

1.05 

3.25 

3.25 

3.25 

3.50 

1.00 

1.10 

1.10 

1.20 

5.50 

5.50 

6.00 

.85 

1.00 

1.00 

1.10 

4.50 

5.00 

5.00 

5.25 

.77% 

.90 

.85 

.90 

4.00 

4.25 

4.50 

4.76 

1.60 

1.75 

1.00 

1.25 

1.10 

1.20 

nb 

1.16 

6.25 

1.00 

1.15 

1.00 

1.06 

1.00 

1.00 

.90 

.96 

6.00 

6.25 

4.50 

5.50 

1.30 

1.76 

.76 

.90 

.80 

.85 

4.00 

4.60 

3.60 

3.60 

West 

Coast 

Low 

High 

2.76 

2.86 

2.80 

2.90 

2.70 

2.86 

2.36 

2.60 

1.86 

1.86 

2.86 

2.45 

2.60 

2.70 

2.36 

2.46 

2.40 

2.60 

2.10 

2.20 

.80 

3.50 


.85 

4.25 


.85 

4.25 


1.40 

1.40 

1.50 

1.85 

.85 

.85 

.70 

.75 

1.16 

1.16 

.85 

.90 

4.25 

4.25 

3.25 

3.50 

.90 

4.00 

4.00 

3.50 

3.60 

.90 

.90 

.80 

1.16 

1.16 

1.10 

4.50 

4.60 

3.15 

.82% 

.90 

3.50 

3.40 

4.50 

4.50 

.76 

.76 

.80 

3.76 

3.76 

4.00 

4.60 

.85 

.85 

1.35 

1.40 

.92% 

1.00 

1.40 

1.50 

1.30 

1.40 

1.30 

1.40 

6.50 

7.00 

1.20 

1.20 

1.20 

1.25 

....... 

...... 

Eastern 


Ex.  Std.  No.  2 _ 

No.  10  _ 

Std.  No.  2 _ 

No.  10  _ 


1.00 

5.50 


HOMINY 

Std.  Split,  No.  1.  Tall. 

No.  2  >4  . . 

No.  10  . 


MIXED  VEGETABLES 

Fey.,  No.  2.. . . 

No.  10  . . . 

Std.,  No.  2 _ 

No.  10  . 


.80 

4.25 

.70 

4.00 


.90 


OKRA  AND  TOBIATOES 

Std.,  No.  2 _ 

No.  10  _ _ 

PEAS 

No.  2  Petit  Pois...................  . 

No.  2  Fancy  Sweets.  2s . 

No.  2  Fancy  Sweets,  8s . 

No.  2  Fancy  Sweets,  48........ . 

No.  2  Fancy  Sweets,  6s . . . 

No.  2  Ex.  Std.  Sweets,  28 . 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  6s . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  28 . 

No.  2  Std.  Sweets,  8s . 

No.  10  Std.  Sweets,  88 . .  . 

No.  2  Std.  Sweets,  48„.............  . 

No.  10  Std.  Sweets,  ts... . 

No.  2  Std.  Sweets,  6s . . . 

No.  10  Std.  Sweets,  68 _ _ _  _ 

No.  1  Early  June,  8s .  . 

No.  2  Fey.  Alaskas,  Is . .  . 

No.  2  Fey.  Alaskas,  28......... . 

No.  2  Fey.  Alaskas,  88 . 

No.  2  Ex.  Std.  Alaskas,  Is......  1.75 

No.  2  Ex.  Std.  Alaskas,  28........  1.26 

No.  2  Ex.  Std.  Alaskas,  8s........  1.00 

No.  2  Ex.  Std.  Alaskas,  4s . 96 

No.  2  Ex.  Std.'  Alaskas,  6s . 

No.  2  Std.  Alaskas,  88 . 95 

No.  10  Std.  Alaskas,  88_ .  6.50 

No,  2  Std.  Alaskas,  4s . 90 

No.  10  Fey.  Alaskas,  4s . 

No.  10  Ex.  Std.  Alaskas,  48 . 

No.  10  Std.  Alaskas,  48......„ .  5.00 

No.  2  Std.  Alaskas,  68....„ . 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . 90 

Soaked,  28  . . -00 

lOs  _ _ 2.60 

Blackeye,  2s,  SoaJeed.... _ — ..  >76 

10s  . 3.60 

PUMPKIN 

Std.,  No.  2 . 

Std.,  No.  2% _ 

No.  8  . . 

No.  10  _ _ _ 

SAUER  KRAUT 

Std.,  No.  2 _ 

No.  2^4  _ _ 

No.  3  _ _ 

No.  10  _ 


SPINACH 
Std.,  No.  2.. 
No.  2%  .. 
No.  10  .... 


.80 

.95 

2.75 


1.16 

1.36 


. 96 

..„  1.26 
™  4760 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora.  Fr.  Limas. 
Triple.  No.  2 _ _ _ .... _ 


1.10 

6.50 


.9214  1.00 

6.00  6.00 


.85 

4.25 

.76 

4.00 


Central 


Low 

High 

Low 

.  115 

1.35 

No.  10  7. . . 

_ _  1.06 

1.10 

1.16 

No.  10  _ _ 

Std.  No.  2 . . 

. 95 

1.00 

No.  10  . 

CORN — Creamstylfr 
Yellow,  Fancy  No.  2.... 
No.  10  _ — . 

1.26 

Ex.  Std.  No.  2 

******* 

i'.'ib 

6.00 

1.06 

No.  10  . . 

Std.  No.  2 . 

No.  10  _ 

White,  Fancy  No.  2..... 
No.  10  . 

-  - 

1.16 

1.30 

r.iH 

’i‘.05 

L26 

i'.16 


1.00 

5.25 


.82^  .85 
2.60  2.60 


West  Coast 
Low  High 


1.70 

1.76 

1.86 

1.46 

1.66 

1.65 

1.25 

1.40 

1.40 

1.50 

1.16 

1.30 

1.30 

1.45 

1.10 

1.20 

1.16 

1.35 

1.10 

1.16 

1.30 

1.40 

1.15 

1.25 

1.26 

1.40 

1.10 

1.20 

1.16 

1.35 

1.05 

1.10 

1.10 

1.30 

1.05 

1.10 

1.15 

1.26 

1.10 

1.25 

1.15 

1.20 

5.26 

6.60 

6.26 

6.25 

1.06 

1.10 

1.00 

1.00 

6.00 

6.26 

6.00 

5.26 

1.06 

1.10 

1.05 

1.06 

6.00 

6.26 

4.50 

4.60 

.70 

.80 

1.66 

1.86 

. 

1.60 

1.76 

1.25 

1.35 

1.90 

1.25 

1.46 

1.40 

1.50 

1.16 

1.20 

1.30 

1.25 

1.40 

1.16 

1.20 

1.00 

1.10 

1.20 

1.10 

1.20 

.96 

1.06 

1.10 

1.06 

1.06 

1.00 

1.00 

i.ob 

.97%  1.06 

1.06 

1.05 

5.00 

5.50 

5.25 

5.25 

.90 

1.00 

1.10 

1.00 

1.00 

6.00 

6.00 

6.26 

6.26 

. 

5.00 

5.00 

1.00 

.96 

1.00 

4.60 

4.60 

.90 

. 

1.00 

.96 

.96 

.66 

.60 

.66 

.66 

2.76 

. 

3.00 

8.20 

.76 

3.60 

.62% 

.85 

.80 

1.00 

3.76 

2.85 

3.25 

3.76 

4.06 

.96 

1.26 

1.36 

4.00 

— 

— 

.96 

.96 

1.02^ 

1.25 

1.20 

1.26 

4.50 

....... 

3.76 

4.06 

— 

— 

— 

— 

...... 

1 
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CANNED  VEGETABLES— ContlnMd  CANNED  rRUTTS— CoattnMd 


SWEET  POTATOES 

Std.,  No.  2,  Dry  Pack - 

No.  2% - 

Eastern 

Low  High 

.70  . 

.87%  . 

Central 

Low  High 

West  Coast 
Low  High 

FRUITS  FOR  SALAD 

Fey.,  No.  2% _ 

No.  10  _  . 

Easstem 

Low  High 

Central 

Low  High 

West  Coast 
Low  High 

2.46  2.66 

No.  8  ..„  -  - 

.95  . 

3  no 

Std.,  No.  2,  Syrup  Pack.... 

No.  2% - 

.76  . 

.96  _ 

BLACKBERRIES 

Std.,  No.  2  _ _  -  .. 

in*"” . 

1.00 

8.00  . . 

******* 

— 

— 

— 

— 

— 

— 

TOMATOES 

No.  2*  Pre8erved»»..  ....... 

.ZI 

— 

“ 

ZT 

— 

Fancy,  No.  2„._....~....— — 
Ni>.  2%  . . . 

MOM.. 

******* 

BLUEBERRIES 

No.  8  »  _ 

. 

_ 

No.  2  _ 

1.76 

1.86 

. 

. 

******* 

** 

Nn.  in  . . 

7.00 

7.00 

Ex.  Std.,  N«.  1..., . 

.47% 

.76 

.60 

.82% 

.96 

CHERRIES 

N«,  2  . 

.76  .80 

.80 

.96 

1.10 

Mn  9.^  . 

1  OK 

1.10 

1.16 

1.86 

1.46 

Nrt.  . 

1.16  _ 

.  ... 

Std.,  White,  Syrup,  No.  2....... 

Ka  10  . 

8.86  _ 

3.60 

8.76 

4.06 

4.60 

Eix.  Std.,  Preserved,  Now  2»..-.. 

std..  No.  1 _ _ _ _ 

.42%  .46 
.67%  .76 
.92%  .96 

1.00  1.06 
2.90  3.60 

.46 

.60 

With  puree 
.66  .67% 

Red  Sour  Pitted,  No.  2.». - ... 

Red  Sour  Pitted,  No.  10.......... 

R  A  Fry  ,  No  2%  . 

1.60 

7.76 

1.20 

6.76 

1.30 

7.00 

6.00 

2.80 

2.20 

1.90 

6.00 

2.40 

No.  2  _ _ _ — ................. 

No.  2%  - - 

•76 

1.00 

.80 

1.05 

.92% 

*97% 

Choice,  No.  2% . 

aM  ,  Nn  914  . 

2.86 

2.00 

8.26 

3.60 

8.00 

3.60 

TOMATO  PUREE 

GOOSEBERRIES 

aM  ,  Nn.  2 . . 

Std.,  No.  1,  Who.  Stock . 

42% 

.46 

.47% 

8.76 

Kn.  in  . 

6.00 

6.00 

No.  10  . 

8.26  _ 

40 

8.60 

8.60 

8.60 

RASPBERRIES 

No  10  . 

8.00  8.00 

8.00 

8^6 

TOMATO  JUICE 

Black,  Water,  No.  2 _ 

No.  10  . . 

— 

— 

7.26 

Tieb 

— 

1.46 

6.60 

1.60 

R«l,  W.trr,  No  9. 

No.  1  . . . 

.40  .40 

.70  .70 

2.76  8.00 

.46 

.70 

8.00 

.60 

.60 

.70 

Nn.  1ft  .  . . 

7.26 

7.60 

6.00 

No.  2  . . . . 

.76 

8.60 

.76 

.86 

******* 

** 

No.  10  . 

8.26 

8,60 

2.16 

TURNIP  GREENS 

No.  2  . 

.76  .80 

1.00  1.10 
3.60  8.76 

STRAWBERRIES 

****^ 

No.  2  . . . 

Pres..  No.  1 . . 

. 

■  ■Tim 

rra.»  no.  i . . 

Std.,  Water*  No.  10.................... . 


Canned  Fruits 


APPLES 

No.  10,  water . .  . 

No.  10,  standard  heavy  pack....  8.25 
No.  10  fancy  heavy  pack .  3.16 


APPLE  SAUCE 

No.  2,  Fancy . 

No.  10 _ 

No.  2.  Std _ 

No.  10  . 


.90 

4.35 


1.00 

5.00 


.95  1.00 


APRICOTS 

No.  2Vi,  Fancy. _ 

Na  2%.  Choice.... 
No.  2%,  Std - 

GRAPEFRUIT 

8  ox.  .... — . 

No.  2  . 

No.  6  . . 


1.16 

3.50 


GRAPEFRUIT  JUICE 

8  os.  . . . 

No.  1  . . 

No.  800  _ 

No.  2  _ 

No.  6  . 


.62%  . 

.62%  - 

80  .80 

1.10  1.16 

8.00  8.00 


PEARS 

Keifer,  Std.,  No.  2,  in  syrup....  i.oo  1.00 

No.  2%  . . .  1.36  l’.36 

No.  10  . . . . . .  . . 

Bartlett,  Fancy,  No.  2 %.......„ . . 

Choice.  No.  2% . . . . 

Std.,  No.  2%_ . . . 

No.  10,  Wa^™....__..„„..,  . 

No.  10,  Syrup _ .... . .  . 

No.  10  Pie.  S.  P„ . 


PEACHES 

Fey.,  Y.  C..  No.  2% _ _ 

Choice,  No.  2% . . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  YeL,  No.  8....„ . . 

Pies,  unpeeled.  No.  8 . . 

Peeled,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2.. 

No.  2%  . . 

Std.,  No.  2 . . . . . . 

No.  2%  . . 

Sliced,  Standard,  No.  lO...,,.,...... 

Shr^ded,  Syrup,  No.  10......... 

Crushed,  E^.  Std.,  No.  10 _ 


1.90 

1.66 

1.60 


3.60  4.00 


2.00 

1.76 

1.66 

4.00 

6.26 

3.60 


1.66  1.66 

1.46  1.66 

1.40  1.46 

1.10  1.16 

A76 

1.60  _ 

1.80  . . 

1.40  _ 

1.70  . 

6.86  6.10 


Canned  Fish 


HERRING  ROE 

10  os.  ..  .....  . . 

1.60 

1.60 

No.  2,  17  ox _ .......................... 

1.76 

1.76 

2.00 

2.00 

— 

— 

LOBSTER 

Flats,  1  Ih... _ _ _ _ _ 

6.60 

6.60 

^  Ibr  _ 

8.26 

8.26 

1.80 

1.86 

%  Ih . .  . 

1.96 

1.96 

1.70 

1.80 

1.46 

1.60 

OYSTERS 

Std.,  4  ox. . . . 

.96 

1.00 

6  ox . . 

1.06 

1.10 

.60 

8  ox.  . . 

1.90 

2.00 

i.ib 

L16 

10  ox.  . . 

2^10 

2.16 

3.60 

Selects,  6  ox. . 

SALMON 

Red  Alaskas,  Tall,  No.  1.......... 

....... 

....... 

Flat,  No.  % _ 

. 

— •*** 

Cohoes,  TaU,  No.  1 _ ...  ..  . 

No.  %  - 

Pink,  Tall,  No.  1 _ 

FUt,  No.  % _ 

Sockeye  Flat,  No.  1.. 

No.  %  . 

Chums,  Tall,  No.  1.. 
Medium,  Red,  Tall.... 

SHRIMP 

No.  1,  Small.... . 

No.  1,  Medium . . 

No.  1,  Large. . 


SARDINES  (Domestie),  Per  Case 

%  Oil.  Key . - . .  3.40 

%  on.  Keyless . 2.90 

%  Oil,  Tomato,  Carton . . . . 

%  Oil,  Carton .  3.70 

%  Mustard,  Keyless....^ .  2.70 

Calif.  Oval  No.  1,  24’s _ _ 

Calif.  Oval  No.  1.  48's . . . 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24's _ 

Fey.,  Yel.,  Is,  48’s . . 

%8  . - - - - 

%8  . . . . 

Light  Meat,  ls......_.._.» _ 


3.50 

3.00 


1.16 

1.20 

1.80 


1.30 

1.37 

1.42 


3.80 

2.80 


2.00  2.10 

1.60  1.60 

. .  1.76 

1.90  1.90 

1.16  1.16 

1.00  . 

.76  .76 

2.66  2.66 
1.60  1.60 
.92%  .96 

1.66  . 

!Z"  ilib 

2.76  8.00 

_  6.02% 

10.60  12.00 
6.60  6.86 

8.86  4.26 

_  9.00 

_  6.00 

8*60 


8.00  6.00 
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WHERE  TO  BUY 


-  the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 

Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADIUSTEBS  lor  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  I^g.  Co.,  Murfreesboro,  N.  C. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  ^tilers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

New-Way  Canning  Mach,  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  kic.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  Sea  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

PhiUps  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINEB. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


e 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis.  , 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spraqrue-Sells  Corp.,  Hoopeston,  Ill. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  Sm  Conveyors. 
Checks,  Employers'  Time.  Sm  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  T. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlii^,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  cons,  for  tanks. 

BerUn-Chapman  Co.,  Berlin,  Wis.  ' 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltisaore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Mbrral  Bros.,  Morru,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.^  Hoopeston,  Ill. 


CORN  HUSKERS  AND  BILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

CWsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Til 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

^sholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Til 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

^sholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  RobiM  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Til 

CUTTERS,  Vegetable.  Mincemeat.  Etc. 
^sholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co._,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  ni. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 

FILLING  MACHINES,  Can. 

Ayots  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.^  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  ni. 

FINISHING  MACHINES,  Catsup.  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  ^dtimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  U. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapmem  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co._,  Indianapolis,  lad. 

A.  K.  Robins  &  Co.,  Inc.,  ^timore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague^Us  Corp.,  Hoopeston,  DL 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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WHERE  TO  BUY  —  Continued 


HYDRAULIC  CONVFYING  EQUIPMENT. 

Scott  Vine!  Co.,  Columbxu,  Ohio. 

INSURANCE,  Cannon. 

Cannen'  Exchange,  Lansing  B.  Warner,  Chicago, 
lacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Sloam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Dl. 

kettles.  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Kid. 
Sprague-Sells  Corp.,  Hoopeston,  DL 
Kettles,  Enameled.  See  Glass-Lined  Tanks. 
kettles.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Dl. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-^ott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  DL 
OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 
PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  (^emi<»l  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Vlner  Co.,  Columbim,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  ChicMo,  Rl. 

Rogers  Bros.  Seed  Co.,  C^cago,  lU. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PEA  VINE  FETOERS.  • 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
ott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoop>eston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  In^ 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Dl. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Dl. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  ^ttles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Dl. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  I.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


.  STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Rl. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerlinChapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 

£.  J.  Judge,  Alameoa,  CaUi. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Lanc(senkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F,  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Col\imbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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AYARS  Latest  Model 

ISew  Perfection 

PEA  &  BEAN 
FILLER 

Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


HEVOIV/NC  HOPPER- 


PEA  ADJUSTMENT 


W  UQU/O 
ADJUSTMENT 


STEAM 

CO/L 


CLUTCH  LEVER 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


PJLANTS 

^  OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

BALTIMORE.  MD.  . 


KING... FOR  A  DAY! 


"KING  TOMATO! "..PEER  of  all  the  products  of  field  and 
garden.  Surpassing  in  nutriment  and  flavor .  .  but  KING 
for  just  a  DAY!  •  You  Canners  know  and  name  that  day 
. .  and  then  . .  it's  PACK  or  SPOIL !  •  Ripe  crops  that  quickly 
"cross  the  line"  betwixt  worth  and  waste,  demand  a 
READY  canning  program  and  the  watchword  "CANS  ON 
HAND!"  •  Packers  familiar  with  our  production  facilities 
. .  our  ever-ready  delivery  program  from  stocks  at  Balti¬ 
more,  Chicago  and  Hamilton,  Ohio . .  realize  their  fortu¬ 
nate  position  in  "hurry  times"  .  .in  fact,  any  time!  •  Those 
who  have  yet  to  test  our  CANS  and  SERVICE  schedule, 
are  invited  into  a  new  era  of  satisfaction. 

•  CANS  ON  TIME  .  .  .  REDUCE  the  WASTE  LINE 

NATIONAL  CAN  COMPANY  •  Inc.’ 

FOR  OVER  A  QUARTER  CENTURY  •  KNOWN  AS  METAL  PACKAGE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  .  NEW  YORK 

One  of  America's  Largest  G  a  n  m  a  k  e  r  s 

SALES  OFFICES  AND  PLANTS  .  NEW  YORK  CITY  •  BALTIMORE  .  BROOKLYN  .  CHICAGO  .  BOSTON  .  DETROIT  .  NEW  ORLEANS 
FISCHER  C  «*N  COMPANY  DIVISION  .  HAMILTON  .  OHIO 

BALTIMORE  PLANT  AND  SALES  OFFICE.811  SOUTH  WOLFE  STREET 


